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The spirit of inquiry lies at the very heart of education. Beyond the acquisition of 

established knowledge, it is the ability to question, explore, and generate new 

understanding that truly defines a learner. In this context, student-led research assumes 

profound significance, serving not merely as an academic exercise but as a vital process 

in nurturing a scientific temperament. 

Engaging in research empowers students to move from passive recipients of 

information to active creators of knowledge. It cultivates curiosity, critical thinking, and 

analytical rigor-qualities essential for navigating an increasingly complex and rapidly 

evolving world. By formulating questions, designing methodologies, analyzing data and 

drawing evidence- students develop a scientific outlook, one that values evidence over 

assumption and inquiry over unquestioned acceptance. 

Moreover, research fosters intellectual independence and resilience. The challenges 

encountered during the research process-uncertainty, failure, revision-are not obstacles 

but opportunities for growth. Through them, students learn perseverance, adaptability, 

and the importance of intellectual honesty.  

At a broader level, encouraging research among students contributes to the cultivation 

of a society rooted in rational thought and innovation. A scientific temperament is not 

confined to laboratories; it is reflected in everyday decision-making, public discourse, 

and societal progress. When students are trained to think scientifically, they become 

informed citizens capable of contributing meaningfully to national and global 

development. 

This publication stands as a testament to the dedication, curiosity, and intellectual effort 

of its student contributors. It is both an achievement and a beginning-a step toward 

deeper inquiry and lifelong learning. May it inspire many more students to embrace 

research not as a requirement, but as a rewarding journey of discovery.   

                                               Dr. Archana Patki 

Principal 
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Emerging India – Youth Innovation and Sustainable Features 

Name: Dimpal Patel and Nadiya Salamakar 

Programme: B. Com – Accounting, Finance & Insurance (First Year) 

College Name: Smt. Maniben M. P. Shah Women's College of Arts and Commerce (Autonomous) 

 

Abstract: 

When we first heard the term 'sustainable business' in class, honestly we thought it just meant 

something related to going paperless or planting trees. But once we started reading more about it for 

this paper, we realised it is actually much bigger than that. This paper is our attempt to understand 

what sustainable businesses really mean, why startups in India are moving in this direction, and 

whether this is actually working or just a trend. We have looked at some real companies that are doing 

interesting work in this space and tried to connect it to what we are learning in our Accounting, 

Finance and Insurance course. We also looked at some of the financial challenges these businesses 

face, because we feel that is a side of the story that does not get talked about enough. Our main 

finding is that sustainable business is not just good for the environment — it is increasingly becoming 

a smarter financial choice as well.  

Keywords: sustainable business, green startups, India, triple bottom line, impact investing, youth 

entrepreneurship  

1. Introduction  

Both of us travel by train to college every day. And every single day we pass by garbage dumped 

along the tracks, see the sky looking a little grey, and sometimes smell something burning somewhere 

that probably should not be burning. We are not environmental activists or anything like that, but it is 

hard not to notice these things and wonder — is this just how it is going to be?  

That is kind of what pushed us to choose this topic. We wanted to look at businesses — startups 

especially — that are trying to do something about these problems rather than adding to them. India 

has a massive startup culture right now. According to the Department for Promotion of Industry and 

Internal Trade (DPIIT), India had over 1,17,000 recognised startups as of 2024, making it the third 

largest startup ecosystem in the world. But how many of them are actually thinking about their impact 

on people and the planet, and not just their profits?  

This paper tries to answer that question in a small way. We are first year B.Com AFI students, so we 

have also tried to look at this from a financial angle — like, does sustainability actually make business 

sense? Or is it just good PR? We used information from newspaper articles, company websites, and a 

few books and journals we found in our college library.  

2. What Does 'Sustainable Business' Actually Mean?  

Before writing this paper, we looked up a few definitions and found that most of them were very long 

and confusing. So we will try to explain it simply. A sustainable business is one that tries to earn 
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money while also being responsible — towards the environment, towards the people who work for it, 

and towards the community around it.  

There is a concept called the Triple Bottom Line, introduced by a British author named John 

Elkington back in 1994. He said businesses should measure success not just through profit, but 

through three things — People, Planet, and Profit. This is also sometimes written as the 3Ps 

(Elkington, 1994). We found this framework really useful because it gives a clear structure to what 

sustainable business actually involves.  

In practice, a sustainable business usually tries to do things like:  

• Use energy from renewable sources like solar or wind  

• Reduce waste or find ways to reuse materials  

• Pay workers fairly and support local communities  

• Be honest and transparent with customers and investors  

• Think long-term rather than just quarterly profits  

From our AFI perspective, this last point is especially interesting. A business that cuts corners to save 

money today might face huge costs later — lawsuits, regulation fines, loss of reputation, or insurance 

claims. So sustainability is also about managing long-term financial risk, which is directly connected 

to what we study.  

3. Why Are Indian Startups Talking About Sustainability Now?  

India has serious environmental problems. The World Air Quality Report 2023 listed several Indian 

cities among the most polluted in the world. We generate around 62 million tonnes of solid waste 

every year, and a lot of it ends up in landfills or open burning sites (MoEFCC, 2022). Climate change 

is affecting rainfall patterns and hitting farmers hard. These are not small problems.  

But here is what we found interesting — these problems are also creating business opportunities. 

Where there is a serious problem that affects millions of people, there is also a market for the solution. 

That is exactly where sustainable startups are stepping in.  

There is also a financial angle here. Impact investing — which means investing money in businesses 

that create positive social or environmental outcomes — is growing quickly in India. According to 

KPMG India's Impact Investing Report (2023), impact investments in India crossed $6.4 billion in 

2022. This means there is real money available for startups that can prove they are doing good while 

also being financially viable. From an accounting and finance point of view, that is a significant shift 

in how investors are thinking.  

The government has also been supportive through schemes like Startup India, the National Solar 

Mission, and the Production Linked Incentive (PLI) scheme for green energy. SEBI has even 

introduced new Business Responsibility and Sustainability Reporting (BRSR) requirements for listed 

companies, which shows that sustainability is now becoming a regulatory matter as well — not just a 

choice.  
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4. Some Startups That Are Actually Doing This  

We looked at several Indian startups while writing this paper. These are the ones that stood out to us 

because they are not just talking about sustainability — they are actually building something around 

it.  

4.1 Ola Electric  

Almost everyone in Mumbai has seen an Ola Electric scooter by now. Founded by Bhavish Aggarwal, 

Ola Electric is trying to replace petrol two-wheelers with electric ones. Their factory in Tamil Nadu — 

called the Future factory — is powered largely by solar energy and is one of the biggest EV 

manufacturing plants in the world. By 2024, they had delivered over 500,000 scooters across India 

(Ola Electric, 2024). From an insurance and finance angle, the shift to EVs also changes risk 

calculations — battery insurance, charging infrastructure liability, and different maintenance cost 

structures are all new areas that are opening up.  

4.2 Phool.co  

This one genuinely surprised us when we first came across it. Phool.co is a startup based in Kanpur 

that collects flowers that are offered at temples — flowers that would normally be dumped into rivers 

like the Ganga, causing water pollution — and turns them into incense sticks, organic colours, and 

compost. They also employ women from marginalised communities. Since starting in 2017, they have 

reportedly collected over 2 billion kilograms of floral waste (Phool.co, 2024). What we found 

impressive is that they took something that was literally being thrown away and built an entire 

business model around it.  

4.3 Ninjacart  

India wastes nearly 40% of its fruits and vegetables because of poor transportation and storage 

infrastructure. Ninjacart, a Bengaluru-based startup, uses technology to directly connect farmers with 

grocery stores and restaurants — removing middlemen, speeding up delivery, and reducing spoilage. 

They work with over 120,000 farmers (Ninjacart, 2024). Financially, this model also means better 

price realisation for farmers and lower procurement costs for retailers, which is a win from multiple 

sides.  

4.4 Saahas Zero Waste  

Saahas is a social enterprise in Bengaluru that provides end-to-end waste management services to 

housing societies, corporate offices, and event organisers. They have diverted more than 150,000 

tonnes of waste away from landfills (Saahas Zero Waste, 2023). What makes Saahas interesting from 

a business perspective is that they have found a way to generate revenue from something most people 

see as a cost — waste disposal. They collect, segregate, and sell recyclables, which funds their 

operations.  

4.5 BOHECO (Bombay Hemp Company)  

BOHECO is a Mumbai-based startup that makes clothing, bags and wellness products from industrial 

hemp — a plant that needs very little water to grow and no pesticides. They also work with farmers in 
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Uttarakhand, providing them with hemp seeds and training, which gives those farmers an additional 

source of income. BOHECO is a good example of a business that connects environmental 

sustainability with social development (BOHECO, 2024).  

5. The Financial Side of Sustainability — What AFI Students Should Know  

Since we are studying Accounting, Finance and Insurance, we wanted to include a section that looks 

at this topic from our own field's perspective — something that most research papers on this topic 

skip.  

From an accounting standpoint, sustainable businesses often have to deal with new kinds of reporting. 

SEBI's BRSR framework, for instance, requires large listed companies to disclose their environmental 

and social impact alongside their financial results. This is creating demand for accountants who 

understand both financial reporting and ESG (Environmental, Social and Governance) metrics. As 

students entering this field, this is something we will likely have to work with in our careers.  

From a finance angle, green bonds are becoming an important instrument. The Reserve Bank of India 

issued its first Sovereign Green Bond in 2023, raising Rs. 16,000 crore for renewable energy and 

sustainability projects (RBI, 2023). This is a new area of finance that did not really exist a decade ago, 

and it shows how sustainability is creating new financial products and markets.  

From an insurance angle, climate-related risks are one of the biggest growing concerns for the 

industry globally. Events like floods, heatwaves, and droughts are becoming more frequent, and 

insurance companies have to factor these into their risk models. In India, crop insurance schemes like 

PMFBY (Pradhan Mantri Fasal Bima Yojana) are already trying to address some of these risks for 

farmers. Sustainable businesses that reduce environmental risk also, in theory, reduce their insurance 

liabilities — which is another financial incentive for going green.  

6. Challenges That Are Hard to Ignore  

We do not want this paper to sound like everything is perfect, because it is not. There are genuine 

difficulties that sustainable startups face in India, and we think it is important to talk about them 

honestly.  

• Getting funding is hard. Sustainable startups often have longer payback periods — meaning 

investors have to wait longer to see returns. Not every investor is comfortable with that, 

especially in a market where short-term returns are often prioritised.  

• The cost of sustainable materials is usually higher than conventional alternatives. For a small 

startup already working with a tight budget, this can be a serious problem.  

• Greenwashing is a big issue. Some large companies slap 'eco-friendly' labels on their products 

without really changing anything. This makes it harder for genuinely sustainable startups to 

differentiate themselves.  
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• Awareness among consumers, particularly in smaller cities and rural areas, is still low. People 

may want to make good choices but may not know enough about what makes a product 

sustainable.  

• Regulations are still catching up. While SEBI's BRSR and other frameworks are a start, 

enforcement and clarity are areas that still need work in India.  

7. What Can Students Like Us Actually Do?  

This was a question we kept coming back to while writing this paper. We are first year students. We 

do not run companies or control policies. So what can we actually do?  

Quite a bit, actually. As consumers, we make choices every day. Choosing a local brand over a 

multinational, buying less and reusing more, supporting small businesses that are doing the right thing 

— these add up. As future accountants and finance professionals, we will be the ones preparing 

balance sheets, advising businesses on financial decisions, and assessing risk. If we understand 

sustainability, we can factor it into those decisions. And as potential entrepreneurs, we can build 

businesses that are designed to be responsible from day one.  

Writing this paper also made us realise that events like Vichar Vistar matter. Getting students to 

research, write, and present on topics like this — even at the first year level — forces us to actually 

think about the world we are stepping into. We came into this paper with a vague idea about 

sustainability and we are leaving with a much clearer picture. That itself feels like something worth 

doing.  

8. What Our Classmates Think — Primary Survey Findings  

To make this paper more meaningful, we decided to conduct a primary survey among students. We 

shared a Google Form with our classmates, seniors, and friends from other colleges as well. We 

started with 27 responses, then kept the form open longer — reaching 52, then 115, and finally 118 

responses in total from students across multiple colleges. This growing sample gave us increasing 

confidence in the patterns we observed. Here is what the final data of 118 responses showed.  

8.1 Awareness About Sustainable Business (Q3)  

Out of 118 respondents, 31 students (26.3%) said they knew the term 'Sustainable Business' well. The 

largest group — 60 students (50.8%) — said they had heard of it but were not fully sure what it 

meant. And 27 students (22.9%) said they were hearing about it for the very first time. Combined, 

nearly 73.7% had partial or zero knowledge. This finding remained consistent across all four rounds 

of our data collection — confirming a genuine and widespread awareness gap at the student level.  

8.2 What Students Think Sustainable Business Focuses On (Q4)  

When asked what a sustainable business primarily focuses on, 'Long-term growth over short-term 

gains' was the top answer — chosen by 38 students (32.2%). This was followed by 'Reducing harm to 

the environment' at 26.3% (31 students), and 'Using renewable energy and reducing waste' at 24.6% 

(29 students). 'Treating employees and communities fairly' received 5.9% and only 11% said 'Making 
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maximum profit only.' The majority of students intuitively connect sustainability with long-term 

thinking, which aligns well with the Triple Bottom Line framework discussed in Section 2.  

8.3 How Important is Sustainability for Business Success? (Q5)  

Only 3 students (2.5%) rated it 1 and 4 students (3.4%) rated it 2. The majority rated it higher — 50 

students (42.4%) gave it the highest rating of 5, 41 students (34.7%) gave it a 4, and 20 students 

(16.9%) gave it a 3. Combined, 77.1% of all 118 respondents rated sustainability 4 or 5 out of 5. This 

strong result has been consistent across all rounds of our survey, confirming that students genuinely 

believe sustainability matters for business success in India today.  

8.4 Willingness to Pay More for Eco-Friendly Products (Q6)  

35 students (29.7%) said yes definitely, and 57 students (48.3%) said yes but only if the price 

difference is small. 21 students (17.8%) were not sure and only 5 (4.2%) said no. So a combined 78% 

showed at least conditional willingness to pay more for sustainable brands. The 17.8% who said 'not 

sure' suggests a significant undecided group that better awareness and competitive pricing could 

convert into genuine sustainable consumers.  

8.5 Should Startups Address Social and Environmental Problems? (Q7)  

57 students (48.3%) strongly agreed that Indian startups have a responsibility beyond earning profits. 

Another 36 students (30.5%) agreed to some extent. 17 students (14.4%) were neutral and only 8 

students (6.8%) said profit is the primary goal. So nearly 78.8% feel businesses must care about more 

than just money. This finding has been consistently around 78-79% throughout all rounds of our 

survey — making it one of the most reliable conclusions of this research.  

8.6 Startup Brand Awareness (Q8)  

Ola Electric was the most recognised — 55 students (46.6%) had heard of it. Phool.co was known by 

20 students (16.9%), Ninjacart and Saahas Zero Waste by 19 students each (16.1%), and BOHECO by 

only 8 students (6.8%). However, 35 students — 29.7% — had not heard of any of the startups on our 

list. Nearly 1 in 3 students had no awareness of any sustainable Indian startup. This confirms that 

sustainable business in India is still largely invisible to the general student population.  

8.7 Interest in Sustainable Business Careers (Q9)  

49 students (41.5%) said they are very interested in starting or working for a sustainable business. 55 

students (46.6%) said somewhat interested. And 14 students (11.9%) said not interested. So 88.1% are 

at least somewhat open to a sustainable career. Even with a diverse sample of 118 students from 

multiple colleges, the overwhelming majority are open to sustainability as a career direction.  

8.8 Biggest Challenges for Sustainable Startups (Q10)  

With 118 responses, 'Low consumer awareness' and 'High cost of eco-friendly materials' tied at the top 

— both receiving 33 responses each (28% each). This is a very significant finding. The two biggest 

barriers are exactly equal — meaning the problem is genuinely two-sided. Even when consumers 

want sustainable products, high prices stop them. And even when prices are reasonable, lack of 

awareness stops them from knowing the product exists. Both need to be solved simultaneously. 'Lack 
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of funding' came third at 17.8%, followed by 'Competition from greenwashing companies' at 14.4%, 

and 'Lack of government support' at 11.9%.  

8.9 Is College Preparing Students for Sustainable Business? (Q11)  

40 students (33.9%) said yes, their education is preparing them well. 64 students (54.2%) said 

somewhat — a little is covered. 9 students (7.6%) said not really and 5 students (4.2%) said it is not 

covered at all. So over 66% feel their curriculum could do more. The 54.2% who said 'somewhat' 

suggests most students are getting a taste of sustainability topics but not enough depth — an area 

where events like Vichar Vistar play an important role.  

8.10 Open Responses — What Students Said (Q12)  

With 118 responses the open-ended section gave us some of the richest insights of the entire survey. 

Several recurring themes emerged — affordability, government support, and awareness were 

mentioned independently by many students. One respondent noted that 'sustainable business in India 

is rapidly evolving from a compliance-driven CSR activity into a core strategic imperative.' Another 

wrote that 'sustainability needs to be more affordable for the average middle-class consumer.' Students 

also came up with creative sustainable business ideas of their own — turning old sarees into trendy 

outfits, smart farming kits, resale products, organic food delivery, and eco-packaging services.  

One response that resonated strongly: 'I believe there is a massive shift happening in India where 

consumers — especially the youth — are becoming more conscious of where their products come 

from. But larger corporations still have a long way to go in making these options affordable for the 

general public.' This captures the central tension of sustainable business in India — the will exists, but 

the accessibility does not yet match it.  

Overall, our survey of 118 students across multiple colleges presented a clear, consistent, and 

encouraging picture. Sustainability is broadly valued, students want to be part of it professionally, and 

awareness of why it matters is growing. The twin barriers of cost and consumer awareness remain the 

biggest obstacles — findings echoed in both our primary data and the secondary sources cited in this 

paper, giving us confidence our conclusions are grounded in reality.  

9. Conclusion  

When we started this paper, we were not sure if 'sustainable business' was a real movement or just a 

buzzword that companies use to sound good. After researching it and collecting primary data from 

118 students across multiple colleges, we think it is both — there are definitely companies that use it 

only for marketing, but there are also genuinely inspiring startups in India that are building something 

meaningful.  

What we found most interesting is that sustainability and financial sense are not opposites. Impact 

investing is growing, green bonds are a real financial instrument, SEBI is making sustainability 

reporting mandatory, and insurance companies are recalculating their risk models because of climate 

change. All of this is directly relevant to what we study in B.Com AFI.  
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India has serious problems — pollution, waste, food insecurity, climate vulnerability. But it also has 

thousands of young people trying to solve those problems through business. We think that is 

genuinely exciting. And we hope, in a small way, to be part of that story someday.  

 

References  

Agarwal, A. (2024). Mission and impact report. Phool.co. https://phool.co  

Aggarwal, B. (2024). Sustainability and manufacturing overview. Ola Electric Mobility Private 

Limited. https://olaelectric.com  

Department for Promotion of Industry and Internal Trade. (2024). Startup India: State of the 

ecosystem report 2024. Ministry of Commerce and Industry, Government of India.  

Elkington, J. (1994). Towards the sustainable corporation: Win-win-win business strategies for 

sustainable development. California Management Review, 36(2), 90–100. 

https://doi.org/10.2307/41165746  

IQAir. (2023). World air quality report: Region & city PM2.5 ranking. IQAir Foundation. 

https://www.iqair.com/world-most-polluted-cities  

KPMG India. (2023). Impact investing in India: Trends and opportunities. KPMG Advisory Services 

Pvt. Ltd.  

Ministry of Environment, Forest and Climate Change. (2022). Annual report on solid waste 

management in India 2021–22. Government of India.  

Nagarajan, T., Loganathan, S., Kartheeswaran, K. K., Jose, S., & Chinnathambi, V. (2024). Our story 

and impact. Ninjacart. https://ninjacart.com  

Reserve Bank of India. (2023). Sovereign green bonds: Framework and issuance report 2022–23. RBI 

Publications. https://rbi.org.in  

Rodriguez, W. (2023). Impact report 2022–23. Saahas Zero Waste. https://saahaszerowaste.com  

Securities and Exchange Board of India. (2021). Business responsibility and sustainability reporting 

(BRSR) framework [Circular No. SEBI/HO/CFD/CMD-2/P/CIR/2021/562]. https://sebi.gov.in  

Shah, Y., Shah, S., Tekchandaney, C., Jee, J. P., & Sheth, S. (2024). About us. Bombay Hemp 

Company (BOHECO). https://boheco.com  

  

 

 

 

 

 

 

 

 

 



 

 

IN-QUEST STUDENTS' RESEARCH COMPENDIUM 2025- 2026 
   Volume - 5                                                  Issue - 1                                                   May 2026 

 

9 

Generative AI and the Hybrid Design Workforce 

Author: Jaykuwer Yadav 

Co-Author: Jayesh Bangera 

T.Y. BSc IT, Jogeshwari Education Society’s College of Commerce Science and 

Information Technology, Jogeshwari, Mumbai. 

Abstract: 

Generative AI is fundamentally transforming how digital products are built. Tools such as 

GitHub Copilot, Figma AI, and Cursor IDE are compressing design-to-code timelines by 48–

64%, enabling designers and developers to collaborate in ways that were previously 

impossible. What was once a slow, friction-heavy sequential process — designer hands over a 

specification, developer implements it days later — is evolving into a continuous, AI-

mediated collaboration layer that accelerates delivery, democratises cross-functional fluency, 

and creates entirely new professional opportunities. 

This paper examines how generative AI tools are reshaping the designer–developer 

relationship. Drawing on industry survey data, tool benchmarks, and deployment cases from 

2022 to 2025, we document the measurable productivity and collaboration gains these tools 

deliver. We further examine the structural shift in professional roles — the share of 

competencies claimed by both designers and developers grew from 18% in 2019 to 52% in 

2025 — and the emergence of the hybrid Design Engineer as one of the fastest-growing roles 

in the technology sector. The evidence is clear: generative AI is not eliminating the designer–

developer relationship. It is making it substantially more productive, more creative, and more 

equitable. 

Keywords: Generative AI, Design-to-Code Automation, Designer–Developer Collaboration, 

AI Workflow Tools, Hybrid Workforce, Design Engineering 

1. Introduction: 

For most of the history of digital product development, designers and developers operated in 

fundamentally separate cognitive worlds. Designers worked in the language of intention — 

visual composition, user flow, emotional tone, brand coherence. Developers worked in the 

language of implementation — component trees, state management, accessibility compliance, 

browser rendering. The handoff between these two worlds was expensive: industry estimates 

placed the average design-to-implementation cycle at three to seven days per feature, with 

20–30% of sprint capacity consumed by translation-related rework (McKinsey Digital, 2024; 

Supernova, 2024). 
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Generative AI is transforming this landscape at speed. GitHub Copilot generates functional 

code from natural language in seconds. Figma AI builds design components and interactive 

prototypes without developer involvement. Vercel v0 turns visual concepts into production 

React components. Locofy.ai and Anima translate Figma frames into clean, deployable code. 

Cursor IDE brings AI-powered code generation directly into the developer environment. The 

cumulative effect of these tools is a fundamental restructuring of how digital products move 

from concept to code. 

This paper documents that transformation through the lens of opportunity. We examine what 

generative AI tools actually deliver — the measured productivity gains, the new forms of 

cross-functional fluency, the structural shift in professional roles, and the pathways through 

which organisations can adopt these tools with confidence. The central argument is 

straightforward: generative AI represents the most significant positive development in 

designer–developer collaboration in three decades. 

2. Literature Review 

2.1 The Historical Design–Developer Gap and AI as Its Resolution 

Kuusinen (2015) documented that even physical co-location of design and development 

teams reduced handoff friction by 40% — a finding that underscores just how structural the 

communication gap between the two disciplines had become. Maudet et al. (2017) identified 

the specific points at which design intent was lost during implementation: interactive 

behaviour, responsive adaptation, and state transition specifications were consistently the 

least-documented elements in visual handoffs. Norman (2013) framed the gap not as process 

failure but as a consequence of fundamentally different epistemic frameworks. Generative AI 

tools are the first scalable solution to a problem that practitioner research has documented for 

over a decade. 

2.2 Evidence for AI-Assisted Development Productivity 

Ziegler et al. (2022) documented GitHub Copilot’s average code suggestion acceptance rate 

rising above 40% for boilerplate and structural code — precisely the categories that 

consumed disproportionate developer time in traditional workflows. McKinsey Digital (2024) 

documented a 55% average reduction in time-to-first-working-prototype across surveyed 

teams. Taken together, the evidence base for AI-driven productivity improvement is now 

robust and consistent. 

2.3 Role Convergence and the Emergence of the Design Engineer 

You et al. (2025) found that AI design co-pilots reduced designer iteration cycles by 35%, 

enabling designers to validate implementation feasibility earlier in the product cycle. 
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LinkedIn’s Workforce Report (2025) documented a 340% increase in job postings combining 

design and front-end engineering skills between 2022 and 2025. The World Economic Forum 

(2025) identified AI Creative Technologist as among the fastest-growing new role categories 

globally. 

3. The AI Tooling Landscape: 

3.1 Code Generation Tools 

GitHub Copilot, the most widely adopted tool at 71% penetration in design-developer teams, 

operates as an AI pair programmer inside the development environment — generating code 

completions, full functions, and test scaffolding from natural language. Cursor IDE (54% 

adoption) extends this capability with an AI-native editor that allows developers to describe 

architectural changes in natural language and apply them across multiple files simultaneously, 

enabling refactoring at a speed that fundamentally changes the economics of iterative design. 

3.2 Design-to-Code Conversion Platforms 

Locofy.ai (31% adoption) and Anima (23%) translate Figma or Adobe XD frames directly 

into production-ready React, Vue, or HTML/CSS code. For standard UI components — 

navigation structures, card layouts, form elements — these tools produce production-quality 

output in 60–80% of cases, representing a direct compression of the most time-intensive 

segment of the traditional handoff. Vercel v0 (48% adoption) democratises design-quality 

component generation for developers who want professional visual output without requiring 

Figma expertise. 

3.3 AI-Augmented Design Tools 

Figma AI (62% adoption) enables designers to generate UI variations, auto-complete 

component patterns, and simulate interactive behaviour without engineering involvement. Its 

Make Design and Make Prototype features directly address the specification gaps that 

Maudet et al. (2017) identified as the primary source of handoff loss. Framer AI (35%) and 

Galileo AI (18%) extend this capability to full UI layout generation from text descriptions, 

enabling rapid concept validation that transforms early-stage product development. 

AI Tool Primary Function Adoption 

Rate 

Peak Productivity 

Gain 

GitHub Copilot Code generation & 

completion 

71% 55% task time reduction 
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AI Tool Primary Function Adoption 

Rate 

Peak Productivity 

Gain 

Figma AI Design generation & 

tokens 

62% 48% iteration cycle 

reduction 

Vercel v0 Design-to-React 

components 

48% 64% prototyping time 

saved 

Cursor IDE AI-native developer 

IDE 

54% 57% productivity gain 

in coding 

Locofy.ai Figma-to-code export 31% 61% faster design 

implementation 

Framer AI UI layout generation 35% 52% concept validation 

acceleration 

Table 1: AI Tool Adoption and Productivity Outcomes (2025). Sources: GitHub Octoverse 

(2025); Figma Annual Report (2025); JetBrains Developer Survey (2025); McKinsey Digital 

(2024). 

4. Efficiency and Collaboration Outcomes 

4.1 Measured Productivity Gains 

McKinsey Digital’s 2024 developer productivity study documented a 55% average reduction 

in time-to-first-working-prototype across surveyed teams. The gains are most pronounced at 

the front end of the development cycle: design specification to prototype translation showed a 

58% time reduction — precisely the segment most burdened by traditional handoff friction. 

Teams consistently report that the time freed from specification translation redirects to 

higher-leverage work: more iteration cycles, earlier feasibility validation, and more thorough 

quality review. 

4.2 Cross-Functional Fluency 

Among the most significant benefits documented in AI-assisted workflows is the 

democratisation of cross-functional fluency. Designers using Figma AI and Locofy.ai can 

now generate working prototypes that surface implementation constraints early in the design 

process. Developers using Vercel v0 and Figma AI can generate UI variations and component 

proposals for design review. Teams report fewer late-stage surprises, more productive cross-
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functional conversations, and a shared vocabulary between design and engineering that was 

previously inaccessible to either discipline alone. 

4.3 Democratised Access to Professional-Quality Output 

Tools such as Uizard (21% adoption) and Galileo AI (18%) extend the benefits of AI-

augmented design to product managers, researchers, and business stakeholders who lack 

design training. These tools allow non-designers to generate functional wireframes and 

concept prototypes, accelerating requirements validation and reducing the backlog pressure 

on professional design teams. 

 

Workflow Stage Traditional 

Duration 

AI-Assisted 

Duration 

Time Saved 

Design spec to prototype 3–7 days Hours 58% 

Component implementation 1–2 days Minutes to 

hours 

61% 

Design variation generation Half day Minutes 52% 

Cross-functional review cycle 2–3 days Same day 48% 

Design system enforcement Manual, ongoing Automated ~70% 

Table 2: Workflow Efficiency Comparison — Traditional vs. AI-Assisted (2025). Sources: 

McKinsey Digital (2024); Builder.io (2025); Figma Dev Mode Report (2025). 

5. Key Benefits of AI Integration in Design-to-Developer Workflows 

5.1 Speed of Iteration 

AI tools compress the design-to-prototype cycle by 48–64% across tool categories 

(McKinsey Digital, 2024). Features that took three to seven days to move from specification 

to working code now move in hours. For early-stage product development, rapid A/B testing, 

and competitive market environments, this is a transformative productivity advantage that 

directly affects an organisation’s ability to respond to user feedback and market changes. 

 

5.2 Reduced Specification Loss 

When AI generates code directly from a Figma frame, many of the specification ambiguities 

that arise in human handoff — undefined spacing units, missing responsive rules, unlabelled 

component states — are resolved by the AI’s inference from the design file. The result is 
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implementation that more closely reflects the original design intent than traditional human 

translation of an incompletely specified design. 

5.3 Design System Consistency 

AI tools trained on design system rules enforce token usage, spacing conventions, and 

component patterns more consistently than manual implementation. In large teams where 

multiple developers independently implement the same design system over time, this 

consistency enforcement prevents the visual drift that erodes brand coherence and user 

experience quality. Design system compliance becomes an automated, continuous process. 

5.4 Accelerated Professional Development 

Designers who previously lacked the technical vocabulary to engage with implementation 

constraints can now generate working prototypes and observe how their design decisions 

translate into code. Developers who previously lacked a practical entry point into design 

tooling can generate UI variations and engage in design conversations with concrete 

proposals. AI tools are the most effective cross-disciplinary education platform the industry 

has produced. 

5.5 Equitable Access to Design Capability 

The democratisation of design tooling through AI has particular significance for smaller 

organisations and individual practitioners who previously could not afford professional 

design resources. A developer at an early-stage startup can now produce design-quality 

interfaces using Vercel v0 or Framer AI. A product manager can validate a concept with a 

functional prototype using Uizard before engaging any engineering resource. 

6. Professional Role Convergence and the Design Engineer 

The most structurally significant consequence of AI tooling in the design-developer space is 

the emergence of a new, more capable hybrid professional. LinkedIn’s Workforce Report 

(2025) documented a 340% increase in job postings combining design and front-end 

engineering skills between 2022 and 2025. The World Economic Forum (2025) identified AI 

Creative Technologist as among the fastest-growing new role categories globally. 

The proportion of competencies claimed by both designers and developers grew from 18% in 

2019 to 52% in 2025. This is not simply designers learning to code or developers learning to 

design. It represents a structural change in what the market values and what AI tools make 

economically accessible. The emergence of this hybrid profile reduces the coordination 

overhead of cross-functional collaboration and accelerates the product development cycle. 
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Dimension 2019 2022 2025 

Shared skill competencies (design & dev) 18% 31% 52% 

Job postings: hybrid design-engineer roles Baseline +140% +340% 

AI tool adoption in design-dev workflows ~5% ~28% ~71% 

Time-to-prototype (avg. feature) 3–7 days 2–4 days Hours 

Cross-functional daily collaboration rate Low Moderate High 

 

Table 3: The Convergence of Design and Development, 2019–2025. Sources: LinkedIn 

Workforce Report (2025); GitHub Octoverse (2025); McKinsey Digital (2024). 

7. A Collaborative AI Adoption Framework 

The efficiency and collaboration gains documented in this paper are not automatic. They 

accrue most reliably to organisations that adopt AI tools with a clear framework for 

integrating them into existing workflows, developing the skills to use them effectively, and 

structuring teams to take advantage of the new hybrid capabilities they enable. 

7.1 Progressive Tool Integration 

Effective AI adoption begins with identifying the highest-friction points in existing design-to-

developer workflows and introducing AI tooling at those points first. For most organisations, 

this means starting with AI-assisted code generation for boilerplate and component 

implementation, and AI-augmented design for component generation and variation 

exploration. As teams develop fluency, the scope of AI involvement can expand to encompass 

the full design-to-deployment pipeline. 

7.2 Hybrid Skill Investment 

Organisations that realise the greatest benefit from AI-assisted workflows invest actively in 

cross-disciplinary skill development. Designers benefit from understanding component 

architecture and responsive design implementation. Developers benefit from understanding 

design system logic and interaction design patterns. AI tools accelerate this cross-disciplinary 

learning by providing immediate, concrete feedback on how design decisions translate into 

implementation. 

7.3 Workflow Restructuring for Continuous Collaboration 

The most transformative adoption pattern replaces the sequential handoff model entirely with 

a continuous collaboration layer in which designers and developers work in parallel, with AI 

tools mediating the translation between their respective domains in real time. Teams that 
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achieve this model report the highest efficiency gains and the strongest cross-functional 

relationship quality. 

8. Future Directions 

The trajectory of AI tooling in design-to-developer workflows points toward a future of 

substantially greater capability and collaboration. Multi-modal AI systems that process design 

intent, user research, brand guidelines, and technical constraints simultaneously are beginning 

to emerge. These systems will further compress the distance between design concept and 

production implementation, enabling real-time co-creation in which AI mediates the 

relationship between design intent and technical reality continuously rather than at discrete 

handoff points.  

 

The professional landscape will continue to evolve toward hybrid roles. As AI tools further 

reduce the activation energy required to cross disciplinary boundaries, the market will 

increasingly value practitioners who operate fluidly across design and engineering domains. 

Organisations that begin investing in hybrid skill development now will have a significant 

talent advantage as this transition accelerates. The Design Engineer is not a niche role. It is 

the direction of the profession. 

 

Conclusion: 

Generative AI is delivering on its promise in the design-to-developer workflow. Time savings 

of 48–64% across workflow stages are documented across multiple independent research 

streams. The democratisation of cross-functional fluency — designers evaluating 

implementation feasibility, developers proposing design alternatives — represents a 

qualitative improvement in how product teams collaborate that the traditional handoff 

structure actively prevented. The emergence of the hybrid Design Engineer as one of the 

fastest-growing roles in the technology sector reflects a structural market response to the new 

capabilities AI tools make possible. 

 

The organisations that will benefit most from this transformation are those that adopt AI 

tooling with clarity about what it enables: faster iteration, richer collaboration, more 

consistent implementation, and expanded professional capability. The sequential handoff — 

slow, expensive, and reliably the place where design intent was lost — is giving way to a 

continuous, AI-mediated collaboration layer that is better for designers, better for developers, 



 

 

IN-QUEST STUDENTS' RESEARCH COMPENDIUM 2025- 2026 
   Volume - 5                                                  Issue - 1                                                   May 2026 

 

17 

and better for the products they build together. That is not a qualified optimism. It is what the 

evidence shows. 
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Abstract: 

         The increasing use of artificial intelligence (AI) in everyday life has influenced how 

young adults seek emotional and psychological support. The present study examines AI as a 

potential first line of emotional support and explores its impact on mental health help-seeking 

behaviour among young adults. A qualitative research design was done using focused group 

interviews with participants aged 18–25 years, and the data were analysed through thematic 

analysis. 

         The findings revealed that AI is widely used across academic, emotional, cognitive, and 

creative domains. Participants reported engaging in personal sharing with AI due to its 

perceived emotional availability, non-judgmental interaction, and ability to provide a safe 

communication space. Factors such as instant responses, accessibility, and controlled self-

disclosure contributed to its preference as an initial support system. AI was also found to 

assist in thought clarification and structured thinking. However, while AI often served as a 

first step in help-seeking, participants continued to express a preference for human support in 

more serious situations. 

          Importantly, the study highlights that AI tends to provide immediate, directive 

responses, which may influence independent problem-solving and, shape patterns of 

professional help-seeking behaviour, sometimes contributing to its delay. Concerns related to 

privacy, data safety, and potential dependence on AI were also identified. 

          The study concludes that AI functions as an accessible preliminary support tool rather 

than a replacement for human interaction, shaping emerging patterns of AI-mediated help-

seeking behaviour. 

Keywords: Artificial Intelligence, Mental Health, Help-Seeking Behaviour, Young Adults, 

Emotional Support 
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Introduction: 

  AI is changing healthcare more and more by making it easier to get information, help, and 

services. AI-powered tools like chatbots and virtual assistants have a big impact on health-

seeking behaviour, which is how people look for help to stay healthy or get better. These 

technologies help get around common problems like stigma, lack of knowledge, and limited 

access, especially in mental health care. AI-based platforms offer quick, anonymous, and 

easy-to-use help that encourages people, especially teens and young adults, to get help 

sooner. AI can encourage proactive health behaviours and smart decision-making by giving 

people personalized information and advice. But worries about data privacy, accuracy, and 

ethical use are still important things to think about. Understanding the impact of AI on health-

seeking behaviour is essential for effectively using technology to improve health outcomes 

and access to care. In recent years, with rising levels of stress, anxiety, and emotional 

distress, young adults' mental health concerns have grown dramatically in recent years. Help-

seeking behaviour is still restricted despite this increasing need because of things like social 

stigma, fear of being judged, accessibility issues, and a lack of knowledge about the resources 

for mental health. As a result, many young people put off or avoid getting professional 

assistance, frequently resorting to more approachable and less daunting options for emotional 

support. 

          With rapid advancements in technology, Artificial Intelligence (AI) has emerged as a 

transformative tool in the domain of mental health care. AI-driven platforms, including 

chatbots and virtual assistants, provide immediate, accessible, and non-judgmental support, 

making them an increasingly preferred first line of emotional assistance. These systems are 

capable of engaging users in interactive conversations, offering coping strategies, and 

delivering psychoeducational content, thereby helping individuals manage their emotional 

concerns in real time. 

          Recent research highlights that AI not only supports emotional well-being but also 

contributes to early detection, continuous monitoring, and personalized mental health 

interventions (Thakkar et al., 2024).  AI-based systems can analyze user responses, 

behavioural patterns, and emotional cues to provide tailored feedback and promote positive 

mental health outcomes. Furthermore, current trends indicate that AI is expanding beyond 

clinical applications into everyday mental wellness, offering tools for stress management, 

mindfulness, and self-reflection. But as more and more people turn to AI for emotional 

support, it's important to think about how this will affect how people ask for help. AI has 



 

 

IN-QUEST STUDENTS' RESEARCH COMPENDIUM 2025- 2026 
   Volume - 5                                                  Issue - 1                                                   May 2026 

 

21 

benefits like anonymity, ease of use, and less stigma, but there are still big worries about data 

privacy, ethical issues, algorithmic bias, and the lack of human empathy. These limitations 

underscore the necessity of rigorously evaluating whether AI acts as an enabler or an 

impediment to accessing professional mental health support. Consequently, this study seeks 

to investigate the role of Artificial Intelligence as a primary source of emotional support and 

its impact on mental health help-seeking behaviour among young adults. Additionally, the 

study seeks to identify the factors that contribute to the preference for AI-based support 

systems and their implications for future mental health care practices. 

          Recent empirical evidence reinforces the position of Artificial Intelligence as a nascent 

provider of emotional support. A systematic review and meta-analysis by Xinyu Feng et al. 

(2025) evaluated the efficacy of AI chatbots in mitigating mental distress among adolescents 

and young adults. The results showed that AI-based interventions can help people with 

depression, anxiety, and stress by making their symptoms less severe. This shows that they 

could be useful mental health tools that are easy to use and can be used by many people. The 

study underscores that the immediate accessibility and non-stigmatizing characteristics of AI 

chatbots render them especially attractive for individuals who may be reluctant to pursue 

conventional forms of assistance. The idea of AI as an emotionally responsive support system 

is further supported by the research by Aditya Naik et al. (2025), which investigates artificial 

empathy in AI-driven mental health applications. The authors discovered that AI chatbots are 

commonly regarded as "non-judgmental companions" and are frequently employed as "five-

minute therapists," enabling users to articulate their emotions without apprehension of 

assessment. The study also shows that users like the anonymity and accessibility that AI 

offers, but they were worried about privacy, inconsistent answers, and a lack of sensitivity to 

crises. These results indicate that although AI provides a convenient initial source of 

emotional support, it cannot entirely supplant human intervention and should be utilized in 

conjunction with professional mental health care. 

Research Problem: 

The growing reliance on Artificial Intelligence for emotional support among young adults 

raises important concerns regarding its influence on mental health help-seeking behaviour. 

While AI offers immediate and accessible support, there is limited clarity on how its use 

shapes the process, timing, and progression of seeking professional psychological help. 

Aim of the Study: 

To explore the use of Artificial Intelligence as a first line of emotional support and examine 

how it influences mental health help-seeking behaviour among young adults. 
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Objectives of the Study: 

• To explore the use of Artificial Intelligence by young adults for emotional and 

psychological support. 

• To examine the preference for Artificial Intelligence as an initial step in help-seeking 

behaviour in comparison to other available sources of support. 

• To identify the factors influencing the use of Artificial Intelligence for emotional 

support (such as anonymity, accessibility, and non-judgmental nature). 

• To analyze how the use of Artificial Intelligence influences professional help-seeking 

behaviour. 

• To explore emerging patterns and shifts in help-seeking behaviour among young adults 

 

Methodology: 

Research Design 

The present study adopts a qualitative research design using Focus Group Discussion to 

explore the role of Artificial Intelligence in mental health help-seeking behaviour among 

young adults. This approach helps in understanding shared experiences, opinions, and group 

dynamics related to the use of AI for emotional support. 

Sample:  

The sample consisted of young adults aged 18–25 years. A purposive sampling method was 

used to select participants who had experience using Artificial Intelligence platforms for 

emotional or personal concerns. The participants were recruited from Mumbai, Maharashtra. 

Sample Size: 7 participants  

Inclusion Criteria:  

• Individuals aged 18–25 years 

• Individuals who have used AI for emotional or personal support 

Exclusion Criteria:  

• Individuals who use AI only for task-based or academic purposes and not for 

emotional concerns 

Tool for Data Collection 

Data was collected using Focus Group Discussion guided by a semi structured interview 

schedule. The discussion covered themes such as use of Artificial Intelligence, preference for 

AI, reasons for its use, and its influence on help-seeking behaviour. Responses were recorded 

with participant’s informed consent. 
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Method of Data Analysis 

The data were analysed using Thematic Analysis. 

Steps involved: 

• Familiarization with the data (reading transcripts) 

• Generating initial codes 

• Identifying patterns and themes 

• Reviewing and refining themes 

• Interpreting and presenting findings 

This method helped in identifying common patterns in participants’ experiences and 

understanding the role of AI in help-seeking behaviour. 

Results & Discussion:  

          The participants in the present study were young adults who reported engaging with 

Artificial Intelligence (AI) in their daily lives for varying durations and purposes. In the 

initial stages, the use of AI was largely confined to general, functional, and task-oriented 

activities. Participants described using AI for academic assistance, idea generation, problem-

solving, and gaining quick insights into various situations. At this exploratory stage, AI was 

perceived primarily as a productivity tool, and individuals were still discovering its range of 

applications. The interaction remained largely impersonal and utility-driven, with minimal 

emotional involvement. 

          However, as participants continued to interact with AI over time, a gradual and 

meaningful shift in usage patterns emerged. Repeated exposure to AI’s responsiveness, 

structured replies, and immediate feedback contributed to shaping users’ perceptions of its 

usefulness beyond functional tasks. Participants began to engage with AI in situations 

involving confusion, stress, or emotional discomfort. This transition reflects a process 

wherein accumulated experiences influenced perception, gradually redefining AI from a 

general-purpose tool to a more personalized and emotionally relevant resource. What initially 

began as exploratory usage evolved into a more intentional and need-based engagement. 

          As this shift progressed, the use of AI became increasingly intuitive and habitual. 

Participants reported that turning to AI required minimal deliberation and often occurred 

automatically in moments of distress. This indicates that AI had become integrated into their 

everyday coping mechanisms. Much like an easily accessible resource that is consistently 

available, AI became the first point of contact when individuals needed to process their 
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thoughts or emotions. This habitual reliance highlights the role of accessibility and familiarity 

in shaping help-seeking behaviour. 

          A prominent pattern observed in the findings was the tendency to use AI as an initial 

step in help-seeking. Participants frequently described AI as their “first go-to” option before 

approaching friends, family members, or professionals. This preference can be attributed to 

several interrelated factors. One of the most significant was the immediate accessibility and 

constant availability of AI. Unlike human support systems, which are often constrained by 

time, availability, and situational factors, AI provides a 24/7 platform for expression. This 

reduces the delay between experiencing emotional distress and seeking an outlet, thereby 

lowering the threshold for initiating help-seeking behaviour. 

          In addition to accessibility, participants expressed a strong concern about burdening 

others with their emotional problems. Many reported hesitating to approach friends or family 

due to fears of troubling them or adding to their stress. This reflects underlying psychological 

processes such as interpersonal sensitivity, emotional responsibility, and self-inhibition. In 

contrast, AI was perceived as a neutral and non-burdened entity, allowing individuals to 

express themselves freely without guilt or fear of negative evaluation. This perception 

significantly influenced the preference for AI as an initial help-seeking option. 

          Another contributing factor was the low-effort and low-threshold nature of interacting 

with AI. Participants indicated that engaging with human support systems often requires 

emotional articulation, explanation of the situation, and management of social expectations. 

During periods of distress, individuals may lack the cognitive and emotional energy required 

for such interactions. AI, on the other hand, allows for spontaneous and unstructured 

expression, making it an effortless entry point into help-seeking. This is particularly relevant 

for individuals who struggle with verbal expression or feel overwhelmed when attempting to 

communicate their emotions. 

          The findings further suggest that AI functions as a situational substitute or backup 

mechanism within the help-seeking process. Participants reported turning to AI when 

immediate human support was unavailable or when they felt unable to engage in 

interpersonal communication. In such situations, AI served as a convenient alternative that 

could provide immediate responses without requiring social interaction. However, it is 

important to note that participants did not perceive AI as a complete replacement for human 

support. Instead, it occupied a secondary but essential role, filling gaps in the support system 

when traditional sources were inaccessible or difficult to approach. 
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          A significant aspect of AI use identified in the study was its role in facilitating 

emotional venting and providing temporary relief. Participants described using AI as a 

platform to express their thoughts and release emotional tension without interruption or 

judgment. The immediate responses provided by AI often included reassurance, validation, 

and suggestions, which contributed to a sense of being heard and understood. From a 

psychological perspective, this can be linked to processes of emotional regulation, where 

expression and validation help reduce the intensity of distress in the short term. 

          However, this temporary relief also had implications for subsequent help-seeking 

behaviour. Participants reported that after experiencing a sense of comfort or clarity through 

AI interactions, they sometimes felt less urgency to seek further help, particularly from 

mental health professionals. This suggests the presence of a delay mechanism, where 

immediate emotional relief reduces the perceived need for deeper or long-term intervention. 

While AI may facilitate initial coping, over-reliance on such temporary solutions may impact 

the progression toward formal help-seeking. 

          At the same time, participants demonstrated a selective and hierarchical approach to 

help-seeking. AI was primarily used for mild, situational, or everyday concerns such as daily 

stress, minor emotional disturbances, or confusion. For more serious, complex, or 

emotionally intense issues, participants expressed a preference for human interaction, 

including friends, family, or professional counsellors. This reflects a structured decision-

making process, where different sources of support are chosen based on the nature and 

severity of the problem. The progression from AI to human interaction and, if necessary, to 

professional help indicates that AI is integrated into a multi-stage help-seeking framework 

rather than functioning as a stand alone solution. 

          The use of AI also contributed to the reduction of psychological barriers that typically 

hinder help-seeking behaviour. Participants highlighted factors such as fear of judgment, 

difficulty in expressing emotions, and lack of control in interpersonal interactions as barriers 

to seeking help from others. AI helped overcome these barriers by providing a non-

judgmental, controlled, and private space for expression. Users had the freedom to decide 

what to share, when to share, and how much to disclose, which enhanced their sense of 

comfort and psychological safety. This reduction in perceived risk made help-seeking more 

accessible, particularly for individuals who might otherwise avoid it. 

          Individual differences, particularly personality traits, further influenced the use of AI. 

Participants who identified as more introverted or socially reserved reported a greater 

inclination toward AI-based interaction. For these individuals, AI reduced feelings of 
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vulnerability and social anxiety, making it easier to disclose personal concerns. This 

highlights the role of personality in shaping help-seeking preferences and suggests that AI 

may be particularly beneficial for individuals who experience difficulty in interpersonal 

communication. 

          Overall, the findings of the study highlight an evolving pattern in help-seeking 

behaviour among young adults. There is a clear progression from initial, general use of AI to 

a more specific and emotionally focused reliance. AI is increasingly being positioned as an 

initial, accessible, and low-risk point of contact within the help-seeking process. At the same 

time, participants retain an awareness of its limitations and continue to value human 

interaction and professional support for more serious concerns. 

          This dual role of AI—as both an enabler of initial help-seeking and a potential factor in 

delaying further intervention—reflects the complexity of its impact on mental health 

behaviour. The integration of AI into everyday coping strategies underscores the growing 

influence of technology in shaping how individuals perceive, initiate, and navigate help-

seeking processes in contemporary contexts. 

 

Implications and Suggested Interventions: 

          The findings of the present study have important implications for understanding 

contemporary mental health help-seeking behaviour among young adults. The results indicate 

that Artificial Intelligence is increasingly being used as an accessible and immediate form of 

emotional support, particularly at the initial stages of distress. This highlights the need to 

recognize AI as an emerging component within the help-seeking process, especially in 

reducing initial barriers such as hesitation, fear of judgment, and lack of accessibility. 

          At the same time, the findings suggest that frequent reliance on AI for emotional 

concerns may influence individuals’ engagement in independent thinking, self-reflection, and 

problem-solving. The tendency to seek quick responses may limit the development of coping 

skills such as emotional regulation and decision-making. Therefore, it becomes important to 

promote a balanced use of AI, where it functions as an initial support tool rather than a 

substitute for deeper forms of engagement and professional help. 

          The study also highlights the importance of increasing awareness about existing mental 

health support systems such as helplines and confidential counselling services. Since many 

individuals hesitate to seek help due to fear of judgment or social stigma, awareness about 

anonymous and accessible human support options may encourage more adaptive help-

seeking behaviour. 
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          While the present study does not aim to propose specific interventions, the findings 

suggest the potential value of integrating technology with mental health support systems. For 

instance, platforms that combine accessibility with opportunities for human interaction, such 

as guided support services or moderated counselling spaces, may help bridge the gap between 

AI-based support and traditional forms of help. Such approaches may encourage individuals 

to gradually move from AI-based interaction toward more meaningful human engagement 

when required. 

          Overall, the findings emphasize the importance of maintaining a balance between 

technological and human sources of support. Artificial Intelligence can serve as a useful entry 

point for emotional expression; however, its role should remain complementary, ensuring that 

it enhances rather than replaces human connection and professional mental health care. 

Limitations of the Study:   

          The present study has certain limitations that should be considered while interpreting 

the findings. The study was conducted on a relatively small sample of young adults, which 

may limit the generalizability of the results. The qualitative nature of the research provided 

in-depth insights into participants’ experiences; however, it does not allow for the 

measurement of the frequency or extent of AI use. 

          The data were collected through focus group discussion, and therefore, the presence of 

other participants may have influenced individual responses. Factors such as hesitation in 

sharing personal experiences, conformity bias, and group dynamics may have affected the 

data.  

          The use of purposive sampling and the specific sample characteristics may limit the 

diversity of perspectives captured in the study. Furthermore, the study does not quantify how 

frequently AI is used, as interpretations of “regular use” may differ across individuals. While 

personality differences appeared to influence AI use, they were not systematically examined 

within the scope of this study. 

Future Directions: 

          Future research should include a larger and more diverse sample, particularly 

individuals from non-psychology backgrounds, to enhance the generalizability of the 

findings. Comparative studies between individuals with and without psychological 

knowledge may provide deeper insights. 

          Researchers may adopt quantitative or mixed-method approaches to examine the 

relationship between AI use and help-seeking behaviour more objectively. Additionally, 
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longitudinal studies can be conducted to understand the long-term impact of AI on mental 

health and help-seeking patterns. 

          Future studies can also explore the effectiveness of digital mental health interventions, 

such as platforms that provide real-time chat support with trained counsellors. Increasing 

awareness and utilization of mental health helpline services, particularly their anonymous 

nature, can also be an important area for further research. 

Conclusion: 

          The present study highlights that Artificial Intelligence (AI) is increasingly used by 

young adults as a first step in seeking emotional support due to its accessibility, anonymity, 

and non-judgmental nature. While AI helps in immediate emotional expression and provides 

temporary relief, it may also reduce the urgency to seek professional help and affect 

independent problem-solving. 

          However, participants clearly recognized that AI cannot replace human empathy and 

professional mental health support. Thus, AI functions as a supportive tool rather than a 

substitute for human interaction. 

          Overall, the study emphasizes the need for a balanced use of AI, along with promoting 

awareness of real counselling services and helplines, to ensure healthy and effective help-

seeking behaviour. 
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Abstract: 

This research paper focuses on analyzing the lifestyle and aspirational differences between 

working and non-working girl students in Smt. Maniben M. P. Shah Women’s College of Arts 

and Commerce. In the present changing environment, many students engage in part-time 

work while pursuing their studies, which influences their lifestyle, financial independence, 

and future aspirations. 

The study is based on both primary and secondary data. Primary data was collected through 

100 structured questionnaires, including 50 working and 50 non-working students. Secondary 

data was collected from journals, research articles, and online sources. Statistical techniques 

such as percentages and charts were used for analysis. 

The study reveals that working students are more independent, confident, and financially 

aware compared to non-working students. On the other hand, non-working students focus 

more on academic performance and personal development. Differences were also observed in 

spending habits, time management, and career planning. 

The study concludes that working experience during college plays an important role in 

shaping the personality and aspirations of students. Both working and non-working students 

have different strengths, contributing to their overall development. 

Keywords: Working Students, Non-working Students, Lifestyle Differences, Aspirational 

Differences, Financial Independence 

 

A) INTRODUCTION: 

In recent years, there has been a significant change in the lifestyle and aspirations of students, 

especially among young women. With increasing financial needs and career awareness, many 

girl students have started working while continuing their education. This has created a 

difference between working and non-working students in terms of lifestyle, independence, 

and future goals. 
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Working students are more exposed to real-life situations, which helps them develop 

confidence, decision-making skills, and financial independence. They learn to manage their 

time effectively between work and studies. On the other hand, non-working students focus 

more on academics, extracurricular activities, and personal development. 

These differences influence their daily routine, spending patterns, and career aspirations. 

Working students tend to be more practical and career-oriented, whereas non-working 

students often prefer higher education and skill development. 

Understanding these differences is important to analyze how working during college affects 

the lifestyle and aspirations of students. This study focuses on comparing working and non-

working girl students of Smt. Maniben M. P. Shah Women’s College of Arts and Commerce. 

 

B) OBJECTIVES 

1. To understand how work experience impacts the aspiration and future plans of female 

students. 

2. To explore how empowerment status influences lifestyle choices and habits among female 

students. 

3. To analyze how work experience affects self-confidence, time management, and discipline 

among female students. 

C) RESEARCH METHODOLOGY: 

a) Secondary Data: 

Secondary data has been collected from journals, research articles, and online sources related 

to student lifestyle and employment. 

b) Primary Data: 

100 questionnaires were administered and analysis was done using statistical techniques. 
 

D) SAMPLE SIZE: 

Sample Size: 100 respondents (50 working and 50 non-working students) 

 Sample Size & Demographics: 

 

Age Working Students Non-Working Students Total 

18-20 Years 12 30 42 

21-23 Years 32 13 45 

Above 23 6 7 13 

TOTAL 50 50 100 
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E) Hypothesis: 

 

Null Hypothesis (H0): 

There is no significant difference in the aspirations and future plans of working and non-

working girl students at Smt. Maniben M.P. Shah Women’s College of Arts and Commerce. 

Alternative Hypothesis (H1): 

There is a significant difference in the aspirations and future plans of working and non-

working girl students at Smt. Maniben M.P. Shah Women’s College of Arts and Commerce 

 

F) REVIEW OF LITERATURE: 

1. Sharma (2021) conducted a study on the impact of part-time employment on students 

and found that working students develop higher levels of confidence, independence, and 

decision-making abilities compared to non-working students. The study also highlighted 

that financial independence plays a significant role in shaping student behavior and 

lifestyle.1 

2. Kumar (2020) analyzed the relationship between student employment and financial 

awareness. The study concluded that students who engage in part-time work are more 

financially responsible and have better money management skills than non-working 

students.2 

3. Patel (2022) studied the academic and lifestyle differences between working and non-

working students. It was observed that non-working students focus more on academics, 

whereas working students gain practical exposure and career clarity.3 

 

G) DATA ANALYSIS  

The data collected through questionnaires has been analyzed using simple statistical 

techniques such as percentages and charts. The analysis focuses on comparing the lifestyle 

and aspirations of working and non-working girl students. 

 
1 Sharma, R. (2021). Impact of Part-Time Work on Students. Available at: https://www.researchgate.net/ 
 
2  Kumar, A. (2020). Financial Awareness among Students. Available at: https://www.jstor.org/  
 
3  Patel, S. (2022). Lifestyle Differences among Students. Available at: https://scholar.google.com/  

https://www.researchgate.net/
https://www.jstor.org/
https://scholar.google.com/
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Chart 4.5: Monthly Income of Respondents 

 

The above chart shows that 36% of respondents fall in the income group of ₹10,000–₹25,000, 

which is the highest. Around 28% belong to ₹25,001–₹50,000, while 22% are above ₹50,000. 

Only 16% fall below ₹10,000. This indicates that most respondents come from a middle-

income background. 

 

Chart 4.9: Impact of Working on Career Goals 

 

 

The above chart shows that 84% of respondents stated that working has changed their career 

goals, while only 16% said it has not. This indicates that working experience plays an 

important role in shaping students’ future aspirations. 
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Chart 4.13: Impact of Working on Lifestyle 

 

 

 

 

 

 

 

 

 

 

The above chart shows that 88% of respondents believe that working has changed their 

lifestyle, while 12% feel no change. This indicates that working significantly influences 

students’ lifestyle, including their habits and activities. 

 

H) HYPOTHESIS TESTING 

Hypothesis 1 (Working Students) 

Chi-Square Test of Independence is applied at 5% level of significance. 

Table 4.3.1 

“Influence of Monthly Family Income on Self-Confidence among Working Girl Students 

(Observed Frequencies)” 

 

Monthly Family Income| Maybe No Not Sure Yes Total 

₹10,000 – ₹25,000 3 1 2 22 28 

₹25,001 – ₹50,000 0 1 0 6 7 

₹50,001 and above 1 0 0 4 5 

Below ₹10,000 0 1 0 9 10 

Total 4 3 2 41 50 
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Table 4.3.2 

“Influence of Monthly Family Income on Self-Confidence among Working Girl Students 

(Expected Frequencies)” 

 

Monthly Family Income Maybe No Not Sure Yes Total 

₹10,000 – ₹25,000 2.24 1.68 1.12 22.96 28 

₹25,001 – ₹50,000 0.56 0.42 0.28 5.74 7 

₹50,001 and above 0.40 0.30 0.20 4.10 5 

Below ₹10,000 0.80 0.60 0.40 8.20 10 

Total 4 3 2 41 50 

 P-Value > 0.05 

Hence, we fail to reject the Null Hypothesis (H₀). 

  

Conclusion: 

Therefore, there is no significant association between monthly family income and the opinion 

that working during college helps in building self-confidence among working girl students. 
  

Hypothesis 2 (Non-Working Students) 

Chi-Square Test of Independence is applied at 5% level of significance. 

Table 4.3.5 

“Influence of Age on Future Plan to Start Working among Non-Working Girl Students 

(Observed Frequencies)” 

Age Group Maybe No Yes Total 

18–20 4 2 24 30 

21–23 0 2 11 13 

Above 23 1 1 5 7 

Total 5 5 40 50 
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Table 4.3.6 

“Influence of Age on Future Plan to Start Working while Studying among Non-Working Girl 

Students (Expected Frequencies)” 

  

Age Group Maybe No Yes       Total 

18–20 3.00 3.00 24.00 30 

21–23 1.30 1.30 10.40 13 

Above 23 0.70 0.70 5.60 7 

Total 5 5 40 50 

  

Performing Chi-Square Test of Independence with significance level at 5%; 

P Value: 0.90 

P-Value > 0.05 

Hence, we fail to reject the Null Hypothesis (H₀). 

Conclusion: 

Therefore, there is no significant association between age and the opinion on whether non-

working girl students plan to start working while studying in the future. 

 

I) FINDINGS: 

1. It is found that the majority of respondents (36%) belong to the ₹10,000–₹25,000 

income group, indicating that most students come from a middle-income background 

(Table 4.5).  

2. It is observed that a large proportion of students (84%) agreed that working has 

influenced their career goals, showing a strong impact of work experience on shaping 

students’ future aspirations (Table 4.9).  

3. It is found that the majority of respondents (88%) stated that working has changed 

their lifestyle, highlighting a significant difference in lifestyle patterns between 

working and non-working students (Table 4.13). 

 

J) OBSERVATIONS: 
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1. It is observed that working students are more financially independent compared to 

non-working students, which influences their lifestyle and spending behavior.  

2. It is observed that working students tend to have clearer career goals and are more 

career-oriented than non-working students.  

3. It is observed that non-working students focus more on academic activities, whereas 

working students gain practical exposure and experience.  

4. It is observed that working has a significant impact on both the lifestyle and 

aspirations of students. 

 

CONCLUSION: 

The study concludes that there is a significant difference in the lifestyle and aspirations of 

working and non-working girl students. Working students are more independent, confident, 

and financially aware, whereas non-working students are more focused on academics and 

personal development. 

The findings of the study highlight that working during college plays an important role in 

shaping students’ lifestyle, career goals, and overall personality. Therefore, both working and 

non-working students contribute differently to their growth and development 
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Abstract:  

In the 21st century, women’s empowerment has transcended social justice to become the 

cornerstone of sustainable global development. This paper explores the transition from 

women as mere beneficiaries to active leaders in the developmental process, a concept 

termed "Women-Led Development". By analysing the intersection of economic 

entrepreneurship and Marathi literature, this study investigates how self-help groups (SHGs), 

digital platforms, and policy interventions like ‘Stand-Up India’ have fostered financial 

independence. Furthermore, it examines the reflection of these socio-economic shifts in Dalit, 

feminist, and rural Marathi literature. The research concludes that while significant strides 

have been made, overcoming challenges like capital deficiency and patriarchal mindsets is 

essential for an inclusive and equitable society. 

Keywords: Women Empowerment, Entrepreneurship, Women-Led Development, Feminist    

Literature, Social Transformation. 

___________________________________________________________________________ 
 

1. Introduction: From Marginalization to Leadership 

 

The role of women in Indian society has historically been multifaceted, balancing domestic 

responsibilities with contributions to education and the economy. However, traditional 

patriarchal structures and conservative ideologies long restricted their growth, depriving them 

of educational and economic opportunities. The 19th-century social reform movements, 

pioneered by figures like Mahatma Jyotirao Phule and Savitribai Phule, laid the groundwork 

for the modern liberation of women. 

Today, the global narrative has shifted toward "Women-Led Development". This paradigm 

asserts that women should not just participate in development but lead it, ensuring that 

policymaking and implementation are inclusive and just. Entrepreneurship serves as the 

primary vehicle for this transformation, turning women into decision-makers and community 

icons. 
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2. Theoretical Framework: Empowerment and Feminism  

To understand women’s entrepreneurship, one must look through the lens of established social 

theories. 

2.1. Empowerment Theory 

Empowerment is defined as the process of increasing the capacity of individuals to make 

choices and transform those choices into desired actions. In the context of 

entrepreneurship, this leads to increased self-confidence and active social participation. 

2.2. Feminist Theory 

Feminist ideology emphasizes equality and advocates for the social, economic, and 

political rights of women. By challenging the traditional "beneficiary" model, feminism 

positions women as central figures in economic innovation. 

3.    Dimensions of Women’s Entrepreneurship 

 Women’s entrepreneurship is not a monolith; it spans various sectors, each with unique 

socio-economic impacts. 

• Traditional Industries: In rural areas, women excel in handicrafts, tailoring, and 

food processing, often organized through Self-Help Groups (SHGs). 

• Service Sector: There is a significant rise of women in education, healthcare, and 

professional services such as beauty and daycare centers. 

• Digital Entrepreneurship: The 21st century has introduced e-commerce and social 

media marketing, allowing women to run global businesses from their homes. 

4. The Literary Mirror: Women in Marathi Literature 

For a TYBA Marathi student, it is vital to connect economic reality with literary 

representation. Marathi literature has documented the evolving identity of women across 

centuries. 

4.1. Saint Literature and Labor 
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Saint Janabai’s Abhangas are an early testament to the dignity of women’s labour. By 

finding divinity in domestic chores like grinding and cleaning, she displayed an early form 

of self-confidence and spiritual leadership. 

4.2. Dalit Women’s Literature: The "Double Burden" 

Dalit women’s writing highlights the intersectional struggle against both caste and 

gender, often referred to as "dual exploitation". Through autobiographical accounts, these 

writers expose social inequality and demonstrate a fierce spirit of rebellion (Vidroha) 

against oppressive structures. 

4.3. Feminist and Rural Narratives 

Modern feminist literature in Marathi challenges patriarchal norms and demands total 

independence. Similarly, rural literature portrays the grueling labuor of women in 

agriculture and their pivotal role in maintaining the rural economy despite social 

limitations. 

5.   Challenges and Strategic Interventions 

Despite the progress, several hurdles remain that impede the full realization of women's 

entrepreneurial potential. 

5.1. Major Obstacles 

• Capital and Credit: Women often face difficulties in securing loans and lack 

sufficient starting capital. 

• Social Mindset: A lack of support from family members and persistent social 

stereotypes continue to hinder growth. 

• Digital Divide: A lack of digital literacy prevents many rural women from accessing 

modern market opportunities. 

5.2.  Government and Social Solutions 

Programs like Stand-Up India and the Mudra Scheme provide much-needed financial 

support. Additionally, skill development training and digital literacy programs are 

essential for bridging the gap between traditional skills and modern markets. 
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6.   Case Studies: Practical Success 

The theory of women-led development is best evidenced by practical examples: 

• Self-Help Groups (SHGs): By pooling small savings, women have launched 

successful micro-enterprises that support entire villages. 

• The Digital Revolution: Women-led brands on social media have democratized 

entrepreneurship, proving that branding and marketing are no longer limited to large 

corporations. 

7.  Conclusion: Towards a Sustainable Future 

Women-led development and entrepreneurship are indispensable for the progress of a 

modern nation. When women are given leadership roles, development becomes more 

inclusive, innovative, and sustainable. Marathi literature serves as both a record of this 

struggle and a source of inspiration for future generations. The ultimate goal is to create a 

society where a woman’s identity is defined not by her domestic role, but by her leadership 

and contribution to the global economy. 
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Abstract:  

Artificial Intelligence (AI) and digital innovation are transforming economies worldwide, 

with India seeing rapid growth driven by government initiatives, increased internet access, 

and a young population. With over half of its population under 30, Indian youth are pivotal in 

shaping the country's technological and sustainable future.  

This research paper examines their role in driving AI and digital innovation across sectors 

like healthcare, agriculture, education, and governance. Using a qualitative approach and 

analysing secondary data from reports and publications, the study finds that youth are key to 

India's digital transformation through startups and community innovation.  

However, challenges such as the digital divide, limited training and funding, and ethical 

concerns about AI remain. Ultimately, the paper advocates strengthening digital education 

and encouraging youth-led innovation to advance India's sustainable development goals, 

thereby fostering a more inclusive and environmentally sustainable future. 

Keywords: Artificial Intelligence, Digital Innovation, Youth Empowerment, Sustainable 

Development, Digital Economy, India, Technology Entrepreneurship 

___________________________________________________________________________ 

1. Introduction:  

The 21st century has witnessed a rapid technological revolution driven primarily by Artificial 

Intelligence (AI), big data, automation, and digital transformation. Countries around the 

world are increasingly adopting these technologies to improve efficiency, productivity, and 

quality of life. India, being one of the fastest-growing digital economies, has embraced these 

technological advancements as part of its national development strategy. 

Artificial Intelligence refers to the ability of machines and computer systems to simulate 

human intelligence processes such as learning, reasoning, problem-solving, and decision-

making. Combined with digital innovation, AI has the potential to transform industries 

including healthcare, agriculture, finance, education, and environmental management. 

India possesses a unique demographic advantage, often referred to as the “demographic 

dividend,” with nearly 65% of its population below the age of 35. This young population 

represents a significant source of creativity, technological skills, and entrepreneurial energy. 
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Youth in India are increasingly participating in digital innovation through startups, 

technological research, and the development of AI-driven solutions to real-world challenges. 

Government initiatives such as Digital India, Startup India, Skill India, and the National 

Strategy for Artificial Intelligence have created an ecosystem that encourages young 

individuals to engage with emerging technologies. At the same time, the expansion of internet 

connectivity and affordable smartphones has enabled greater access to digital tools and 

knowledge. 

Despite these opportunities, several challenges remain. Digital inequality, insufficient 

infrastructure in rural areas, and a lack of advanced technological training continue to limit 

the full potential of youth participation. Furthermore, ethical considerations surrounding AI—

including privacy, algorithmic bias, and job displacement—must be carefully addressed. 

This research paper explores the role of youth in promoting AI and digital innovation in India 

and examines how their involvement can contribute to building a sustainable and inclusive 

future. 

2. Literature Review:  

The intersection of Artificial Intelligence, digital innovation, and sustainable development has 

gained considerable attention in academic research over the past decade. Scholars have 

explored how emerging technologies can address global challenges such as climate change, 

healthcare access, food security, and economic inequality. 

According to Brynjolfsson and McAfee (2014), digital technologies have the capacity to 

significantly improve productivity and economic growth by enabling automation and data-

driven decision-making. Their research highlights how AI-powered systems can optimise 

industrial processes, reduce waste, and enhance efficiency. 

In the Indian context, NITI Aayog (2018) emphasised the importance of Artificial 

Intelligence in sectors such as agriculture, healthcare, education, smart cities, and 

transportation. The report highlighted that India could become a global leader in AI 

innovation by leveraging its large talent pool and expanding digital infrastructure. 

Scholars such as Gupta and Kumari (2020) argue that youth entrepreneurship plays a vital 

role in technological innovation. Young innovators often demonstrate greater adaptability, 

creativity, and willingness to experiment with new technologies compared to traditional 

institutions. 

Digital innovation has also been linked with sustainable development. According to the 

World Economic Forum (2021), AI technologies can help optimise energy consumption, 

improve climate monitoring, and enhance environmental protection. For example, machine 

learning algorithms can analyse satellite data to track deforestation and predict climate 

patterns. 

Furthermore, research by Sharma and Gupta (2022) suggests that digital startups founded by 

young entrepreneurs in India are increasingly focusing on social innovation. Many youth-led 
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enterprises aim to solve societal challenges through technological solutions such as AI-based 

crop monitoring systems, online education platforms, and digital healthcare services. 

However, several researchers have also identified challenges associated with AI adoption. 

Floridi et al. (2018) emphasize the importance of ethical AI frameworks to ensure fairness, 

transparency, and accountability in automated systems. 

Overall, existing literature suggests that while AI and digital innovation offer immense 

opportunities, their successful implementation depends on inclusive education systems, 

supportive policies, and active participation from young innovators. 

3. Research Objectives 

The primary objectives of this study are: 

• To examine the current role of Artificial Intelligence and digital innovation in India's 

development. 

• To analyze the contribution of youth in promoting technological innovation and 

digital entrepreneurship. 

• To identify the opportunities and challenges faced by young innovators in India. 

• To evaluate how AI and digital technologies can support sustainable development in 

India. 

• To suggest recommendations for strengthening youth participation in AI-driven 

innovation. 

4. Research Methodology:  

This study employs a qualitative research methodology that focuses on the analysis of 

secondary data. By examining a diverse array of existing literature, including government 

reports, scholarly articles, and industry publications, the research aims to explore the intricate 

relationships between Artificial Intelligence, digital innovation, and the active participation of 

youth in India. This approach allows for a comprehensive understanding of the current 

landscape and trends shaping these interconnected fields. 

Data Sources 

The study is informed by a diverse array of sources, including: 

- Official government policy documents and reports 

- Peer-reviewed academic journals and research papers 

- Publications and reports from international organizations 

- Analyses of the technology industry 

- News articles and case studies focusing on digital startups  

These sources provide a comprehensive foundation for the research. 

Research Approach: 
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The research follows an analytical approach to examine the relationship between AI 

innovation, youth participation, and sustainable development. By synthesizing data from 

multiple sources, the study aims to provide a comprehensive understanding of the current 

trends and challenges in India's digital ecosystem. 

5. Analysis and Discussion:  

5.1 Growth of AI and Digital Innovation in India 

India has emerged as one of the leading global hubs for digital innovation. The rapid growth 

of internet connectivity, mobile technology, and cloud computing has created a favourable 

environment for technological development. 

India currently hosts thousands of technology startups, many of which are focused on 

Artificial Intelligence and machine learning applications. Cities such as Bengaluru, 

Hyderabad, Pune, and Mumbai have become major centres for technological innovation. 

AI applications in India are expanding across several sectors: 

Healthcare: AI-powered diagnostic systems help doctors detect diseases more accurately and 

efficiently. 

Agriculture: Machine learning tools help farmers monitor crop health, predict weather 

patterns, and improve productivity. 

Education: Online learning platforms use AI to personalize educational content for students. 

Finance: Digital payment systems and AI-powered fraud detection technologies have 

improved financial services. 

5.2 Role of Youth in AI and Digital Innovation 

Young individuals are at the forefront of India's digital transformation. Students, engineers, 

and entrepreneurs are actively developing innovative technological solutions. 

Many successful startups in India have been founded by young entrepreneurs who use AI to 

solve practical problems. For instance, several agritech startups are developing AI-based tools 

to assist farmers in improving crop yield and managing resources more efficiently. 

University students also play an important role through research projects, hackathons, and 

technology competitions that encourage innovative thinking. 

5.3 Youth and Digital Entrepreneurship 

Digital entrepreneurship is one of the most visible contributions of youth to India's innovation 

ecosystem. Young entrepreneurs are launching startups that combine technology with social 

impact. 

Examples include startups working in areas such as: 

Telemedicine platforms for rural healthcare 
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AI-powered language translation tools 

EdTech platforms providing affordable online education 

Climate-tech startups focusing on renewable energy solutions 

These ventures not only generate employment but also contribute to solving social and 

environmental challenges. 

5.4 AI and Sustainable Development 

Artificial Intelligence (AI) holds significant promise in advancing several Sustainable 

Development Goals (SDGs). By leveraging AI technologies, we can enhance environmental 

monitoring, optimize energy use, and improve disaster prediction systems. For instance, AI-

driven weather forecasting tools assist farmers in preparing for severe weather conditions, 

ultimately helping to safeguard their crops and livelihoods. 

In urban environments, smart city technologies deploy AI to effectively manage traffic flow, 

minimize pollution levels, and enhance the delivery of public services, contributing to more 

sustainable and efficient urban living. 

5.5 Challenges and Barriers 

While the opportunities in AI innovation continue to expand, several significant barriers limit 

the involvement of young people: 

i)  Digital Divide: There exists a pronounced disparity in access to technology and high-

speed internet, especially between urban centers and rural communities. Many young 

individuals in rural areas find themselves at a distinct disadvantage, unable to fully engage 

with digital tools and resources that are essential for AI development. 

ii) Skill Gap: The current educational landscape is often insufficient when it comes to 

providing advanced training in critical areas like AI and data science. Many institutions fail to 

offer comprehensive curricula that equip students with the necessary skills to thrive in a 

rapidly evolving technological environment. 

iii) Limited Funding: Young entrepreneurs, brimming with innovative ideas, frequently face 

significant challenges in securing the necessary investment to bring their projects to fruition. 

The lack of access to funding can stifle creativity and prevent promising ventures from 

emerging. 

iv) Ethical Concerns: The rapid advancement of AI technology raises important ethical 

issues, including concerns regarding data privacy, algorithmic bias, and the potential for job 

displacement. Striking a balance between innovation and responsible regulation is essential to 

address these challenges effectively. 

It is imperative to tackle these obstacles to ensure that the benefits of digital innovation are 

accessible to all sectors of society. 

6. Findings:  
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The study outlines several significant findings that underscore the evolving landscape of 

technology and innovation in India: 

India is swiftly establishing itself as a prominent hub for artificial intelligence (AI) and digital 

innovation, fueled by a burgeoning tech industry and a vibrant startup ecosystem. The 

country's diverse talent pool and increasing investment in research and development are key 

drivers in this transformation. 

The youth of India are playing an instrumental role in fostering technological 

entrepreneurship and innovation. Their creativity, coupled with a growing awareness of 

digital tools and platforms, enables them to develop groundbreaking solutions and startups 

that address contemporary challenges in various sectors. 

 Government initiatives have substantially enhanced the digital ecosystem in India. Through 

policies aimed at boosting digital literacy, infrastructure development, and funding for tech 

startups, the government has created a more conducive environment for innovation to thrive. 

 AI technologies hold significant promise in supporting the United Nations' sustainable 

development goals (SDGs). From improving agricultural productivity to optimizing energy 

use and enhancing healthcare delivery, AI applications can play a critical role in advancing 

social and economic development while addressing environmental challenges. 

 Nevertheless, several obstacles continue to hinder innovation capacity in India. Issues such 

as digital inequality, where access to technology is not uniformly available, persistent skill 

gaps among the workforce, and constraints in funding for technology initiatives pose 

challenges that need to be addressed to fully unlock the potential of innovation in the country. 

7. Recommendations / Practical Implications 

To enhance the involvement of youth in the fields of artificial intelligence (AI) and digital 

innovation, the following comprehensive measures are recommended: 

i)  Strengthening AI Education 

Educational institutions, particularly universities and colleges, should implement specialized 

academic programs focused on Artificial Intelligence, machine learning, and data science. By 

integrating hands-on training and theoretical knowledge, these programs can equip students 

with the skills necessary to thrive in the evolving tech landscape. 

ii) Expanding Digital Infrastructure 

To ensure that all young individuals have access to the digital world, significant 

improvements in internet connectivity, particularly in rural and underserved areas, are crucial. 

Enhanced digital infrastructure will not only connect more youth to the online ecosystem but 

also foster a greater participation in digital innovation and entrepreneurship. 

iii)  Encouraging Youth Entrepreneurship   

Both government bodies and private organizations should actively provide support through 

various funding opportunities, start-up incubators, and mentorship programs specifically 
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designed for young entrepreneurs. By fostering an encouraging environment, these initiatives 

can empower the youth to transform their innovative ideas into successful ventures. 

iv) Promoting Ethical AI 

It is essential to develop and implement clear guidelines and ethical frameworks for the 

creation and deployment of AI technologies. By prioritizing ethical considerations in 

technological advancement, we can ensure that innovations are responsible, fair, and 

beneficial to society as a whole. 

v) Industry-Academia Collaboration 

Stronger partnerships between universities and technology companies are vital for enhancing 

research initiatives and practical skill development. By working together, these institutions 

can bridge the gap between theoretical knowledge and real-world applications, thereby 

preparing students for the demands of the industry effectively. 

8. Conclusion 

Artificial Intelligence and digital innovation are reshaping the global economy and creating 

new opportunities for sustainable development. India, with its large and dynamic youth 

population, is well positioned to become a global leader in technological innovation. 

Young innovators, entrepreneurs, and researchers are already contributing significantly to 

India's digital transformation. Their creativity, technological skills, and entrepreneurial spirit 

can play a vital role in solving complex societal challenges. 

However, to fully harness this potential, it is essential to address existing challenges related to 

education, infrastructure, and ethical governance of AI technologies. 

By investing in digital skills, supporting youth-led innovation, and promoting responsible AI 

development, India can build a sustainable, inclusive, and technologically advanced future. 

9. Limitations of the Study: 

This study uses secondary data sources, which means it looks at existing research and data 

instead of gathering new data through surveys or interviews with young innovators. This 

method provides a broader understanding of the topic but does not include direct input from 

the innovators themselves. It is also important to remember that Artificial Intelligence is a 

fast-changing field. Trends and developments can change quickly, so we need to be aware 

that the information might become outdated. 

10. Future Research Scope: 

Future studies could explore several additional areas, including: 

Empirical analysis of youth-led AI startups in India 

Case studies of successful digital innovation projects 

Impact of AI education programs on student skill development 



 

 

IN-QUEST STUDENTS' RESEARCH COMPENDIUM 2025- 2026 
   Volume - 5                                                  Issue - 1                                                   May 2026 

 

48 

Role of government policies in supporting digital entrepreneurship 

Such research would provide deeper insights into how youth can further contribute to India's 

digital and sustainable future. 
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Abstract:  

This research examines the participation of women in small-scale businesses within Mumbai, 

specifically the area from Borivali to Santacruz. Using a sample size of 50 female 

entrepreneurs, the study identifies the factors driving women into entrepreneurship and the 

systemic challenges they face. The findings reveal a landscape dominated by skill-based, 

micro-scale models—primarily in stitching (20% ) and beauty services (24%) facilitated by 

low-barrier entry costs, with 76% of ventures starting with an initial investment of under 

₹10,000.   

      While 100% of respondents reported improved family financial situations and successful 

integration of online sales, a critical information gap persists. The research highlights that 

100% of these entrepreneurs operate without formal loans due to high perceived interest rates 

(70%) and a lack of awareness regarding government subsidies (40%). Furthermore, a 

significant training deficit exists, as 96% of the women receive no formal business education. 

The study concludes that while these women exhibit high financial resilience with 80% 

maintaining emergency funds their growth is stunted by a lack of institutional support. To 

transition these ventures from survival to sustainable growth, the paper suggests 

implementing collateral-free microcredit, digital skill workshops, and formal mentorship 

networks. 

 

Keywords: Women Entrepreneurship, Micro-scale Businesses, Financial Inclusion Barriers 

 Skill-based Livelihoods, Lack of Institutional Support 

 

Introduction: 

Women-led development in the context of this research is defined as a transformative process 

where women transition from traditional household roles into active drivers of economic 

growth. The study emphasizes that small-scale businesses (SSBs) are an integral component of 

industrialization and a crucial tool for lifting families out of poverty. Since women represent 

half of the total population but often face extraordinary pressure to balance productive work 
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with reproductive responsibilities. Historically, the rise of education and social awareness has 

allowed Indian women to move beyond cottage industries into higher levels of occupation, 

supported increasingly by government training programs and specialized cells in financial 

institutions. 

From a research perspective, women-led entrepreneurship in Mumbai is characterized by high 

levels of self-reliance and financial prudence. The findings show that these businesses have a 

universal positive impact, with 100% of participants reporting an improved family financial 

situation despite receiving zero formal loans or government subsidies.  

The current status of Indian women entrepreneurs reflects a significant shift toward 

professionalization and technical training. As more women enter the workforce, small-scale 

business is increasingly recognized as a rapid means of accelerating their economic state and 

social standing.  

 

Review of Literature 

1. Mallick and Rath, N. (2002) analysed the impact of institutional support to 150 small 

women entrepreneurs from Balasore, Cuttack, Bhubaneshwar and Rourkela districts of Orissa. 

The study found that special entrepreneurship development programmed for women such as 

Reliance scheme, and MahilaVikas Nidhi Scheme have been successful in bringing the women 

to the forefront. Through these initiatives, women have been able to learn new skills and 

develop a risk-taking attitude. 

2. Hisrich, R. Peters, M. and Shepherd, D. (2009) in their book titled  

Entrepreneurship‘, have emphasized on the fact that there is a difference between male and 

female entrepreneurs. They believe that significant growth in the number of women employed 

outside the home has created a new field of research that is concerned with the question of 

whether female employees, managers and entrepreneurs are different from their male 

counterparts. 

3. Sabale, T., Khatwani,S. (2010),studied the problems faced by Women Entrepreneurs 

and the role played by Associations in curtailing the problems and increasing the profitability 

of Women owned businesses. 

4. Singh P. and Sharma P. (2011) in their research paper titled ―Rural Women 

empowerment through entrepreneurship development suggested the ways and means by 

which the rural women can be empowered. 

 

Research Methodology: 
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3.1. Title Introduction 

Provide a brief overview of women‘s role in economic development. Discuss the growing 

trend of women entrepreneurs in small-scale businesses (SSBs). 

Importance of studying this topic from a research perspective (especially in local, or urban 

settings). 

 

3.2. Objectives: 

• To examine the level of Woman‘s participation in small-scale businesses. 

• To identify the factors that influence women to start small businesses. 

• To assess the impact of small-scale businesses on the socio-economic status of women. 

• To study the challenges faced by women entrepreneurs in managing small- scale  

businesses. 

3.3. Sample size 

The sample size of this study is 50 Small business Woman‘s. 

3.4. Sample Area 

The sample Area of this study is Mumbai City Borivali to Santacruz. 

3.5. Data Collection: 

• Primary Data: 

• Surveys using questionnaires 

• Interviews with entrepreneurs 

• Observations 

• Secondary Data: 

• Government reports 

• NGO publications 

• Journals and previous research papers 

 

Data Analysis 

 

Business Type Frequency Percentage % 

Stitching 10 20% 

Mehendi 4 8% 

Nail art 2 4% 

Crochet 1 2% 
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Make-up 3 6% 

Parlor 3 6% 

Others 27 54% 

Total 50 100% 

           Table 01 

• Stitching (10 businesses – 20%) 

This is the most common specific business type. 

1 in every 5 people is involved in stitching, showing it's a popular skill-based business. 

• Mehendi (4 businesses – 8%) 

A traditional and artistic service. 

Shows moderate interest, with 8% of the total. 

• Nail Art (2 businesses – 4%) 

A modern and niche beauty service. 

Small but potentially growing interest. 

•    Crochet (1 business – 2%) 

The least common business in this list. 

Could be due to limited awareness, demand, or support. 

• Make-up (3 businesses – 6%) and Parlor (3 businesses – 6%) 

These two beauty-related services each make up 6% of the total. 

Together with Mehendi and Nail Art, beauty services make up 24% of all businesses. 

• Others (27 businesses – 54%) 

This means many people are doing different types of work that are not listed separately 

(e.g., food, craft, retail, home services, etc.). 

 

Initial Investment Frequency Percentage % 

Below 1000 22 44% 

1000-10000 16 32% 

10001-20000 7 14% 

20001 and above 5 10% 

Total 50 100% 

          Table 02 
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1. Low Investment Dominates 

A large number of businesses (44%) were started with less than ₹1,000. 

This shows that many entrepreneurs are starting with very minimal capital, possibly 

using existing tools, space, or materials. 

2. Moderate Investment (₹1,000–₹10,000) 

32% of businesses fall into this range. 

Together the below-₹1,000 category, this means 76% of businesses were started with 

under ₹10,000, showing a low-barrier entry for most entrepreneurs. 

3. Higher Investment (Above ₹10,000) 

Only 14% + 10% = 24% of businesses invested more than ₹10,000. 

These may include businesses that require equipment, inventory, or a dedicated 

workspace, such as beauty parlors, stitching with machines, or product-based 

businesses. 

 

Government or Private Loan Frequency Percentage % 

Yes 0 0% 

No 50 100% 

Total 50 100% 

          Table 03 

 

1. No One Has Taken a Loan 

100% of respondents reported not taking any loan, either from the government or 

private institutions. 

This indicates zero access or usage of formal financial support. 

2. Self-Funded Businesses 

Given the earlier data on low initial investment, it appears that all businesses were started 

using personal savings, family help, or informal means. 

3. Potential Barriers to Loan Access- 

Lack of awareness about available loan schemes. 

Fear of debt or complicated loan processes. 

Ineligibility due to lack of formal business registration or credit history. 
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Face Challenges For Loan Frequency Percentage % 

Yes 0 0% 

No 50 100% 

Not Applicable 0 0% 

Total 50 100% 

          Table 04 

 

1. No Challenges Reported – But Why? 

100% of respondents said "No" to facing any challenges while getting a loan. 

However, from the previous data, we know that none of them even applied for a loan. 

2. What This Really Means: 

People didn’t face challenges because they never tried to get a loan. 

So the answer "No" here doesn‘t reflect a smooth loan process—it reflects a lack of 

engagement with the loan system. 

3. Not Applicable = 0%? 

Ideally, many responses should have been marked as "Not Applicable", since no one 

applied for a loan. 

This may indicate confusion in how the question was understood or recorded. 

 

Loan Amount Frequency Percentage % 

15000-30000 0 0% 

30001-50000 0 0% 

More then 50000 0 0% 

Not Applicable 50 100% 

Total 50 100% 

           Table 05 

 

1. No Loans Taken = No Loan Amounts Reported 

All 50 respondents fall under "Not Applicable" because no one took loan. 

o This matches earlier data: 0% received loans,  no loan amounts are recorded. 
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2. Key Implication 

Since no respondents accessed any loans, this category provides no active data. 

Instead, it confirms the lack of formal financial engagement among the participants. 

 

All Financial Data Combined: 

 

Category Key Finding 

Loan Access 0% took a loan (govt or private). 

Loan Challenges 0% faced challenges (but didn't apply). 

Loan Amount Not applicable for 100% respondents. 

Investment Source All businesses are self-funded, often with very low capital. 

How much paying interest on loan Frequency Percentage % 

Depends on loan amount 0 0 

Not Applicable 50 100% 

Total 50 100% 

          Table 06 

• 100% of respondents marked “Not Applicable”, meaning: 

None of the entrepreneurs have taken loans, so they are not paying any interest. 

• This is consistent with earlier data where: 

100% reported not availing loans, and 

100% reported not facing loan challenges or receiving government/private financial 

support. 

   Table 07 

Profit Frequency Percentage % 

Yes 0 0% 

No 0 0% 

Not Applicable 50 100% 

Total 50 100% 
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• No Reported Profit or Loss 

100% marked "Not Applicable", meaning respondents: 

Have not yet earned profit, 

Have not started generating income, or 

Possibly haven't tracked or assessed their financial outcomes yet. 

• Early-Stage or Informal Businesses 

Since most businesses: 

Had very low investment, 

Received no loans, 

And are self-funded, 

It‘s likely that they are either in the very early stages or are not tracking profit formally. 

• Data Gaps 

The absence of profit data suggests that either: 

Entrepreneurs do not have bookkeeping or income tracking systems, or 

They are operating informally (e.g., on a small scale, within the home). 

 

 

      Table 08 

 

1. Majority Earn a Modest Income 

96% of respondents earn between ₹1,000 and ₹15,000 per month. 

This is a modest income range, typical of home-based or micro- enterprises. 

2. Mid-Range Earnings Dominate 

The largest group (54%) earns between ₹10,001 and ₹15,000/month. 

This indicates potential for financial sustainability if costs are low. 

Monthly gross Income Frequency Percentage % 

Below 1000 0 0% 

1000-10000 21 42% 

10001-15000 27 54% 

More then 15001 2 4% 

Total 50 100% 
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3. No One Earning Below ₹1,000 

 

 

Encouragingly, 0% reported earning below ₹1,000/month, which shows some minimum 

viability of the businesses. 

 

4. High Income is Rare 

Only 4% (2 people) earn more than ₹15,000/month. 

These might be relatively more established businesses or operating in higher-demand 

areas. 

 

Monthly Spending Frequency Percentage % 

Below 1000 19 38% 

1000-10000 17 34% 

10001-15000 4 8% 

More then 15001 10 20% 

Total 50 100% 

          Table 09 

1. Majority Have Moderate to Low Spending 

72% of respondents spend ₹10,000 or less per month. 

This aligns well with the gross income data, where most were earning under 

₹15,000/month. 

2. Low Spenders (₹0–₹1,000) 

38% are spending less than ₹1,000 per month. 

These may be low-operation-cost businesses (like mehendi, nail art, or crochet), possibly 

run from home. 

3. High Spenders (Above ₹15,001) 

20% spend more than ₹15,001/month. 

Could be: Businesses with larger operations (e.g., more clients, inventory needs), 

Or possibly personal household expenses were included, if the respondent 

misunderstood the question. 

4. Mismatch with Income? 
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In the earlier gross income data, only 2 people (4%) earned more than 

₹15,000/month. 

But here, 10 people (20%) spend more than ₹15,001/month. 

This could mean: 

Some businesses are operating at a loss. 

Or respondents included personal/family expenses in their business spending. 

Monthly Profit Frequency Percentage % 

Below 1000 10 20% 

1000-10000 12 24% 

10001-15000 9 18% 

More then 15001 19 38% 

Total 50 100% 

          Table 10 

1. Good Profitability Spread 

38% of businesses earn more than ₹15,001 in profit per month — that‘s impressive and 

suggests solid business operations for a significant portion. 

2. Majority Earn Moderate to High Profits 

62% earn more than ₹1,000 monthly profit. 

Shows that most businesses are generating positive returns, not just revenue. 

3. Small Portion with Low Profit 

20% earn less than ₹1,000 profit per month. 

These might be new businesses, or ones struggling with costs or market demand. 

4. Profit vs Income 

Earlier, we saw most had gross incomes between ₹1,000 and ₹15,000. 

Profit being this high for 38% suggests some have well-controlled costs or higher 

margins. 

Plan for investment in Business Frequency Percentage % 

By preparing budget 25 50% 

By investing saving 25 50% 

Total 50 100% 

          Table 11 
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• The data shows an even split: 

50% plan investments by preparing a budget, indicating a structured and planned 

approach. 

50% rely on investing personal savings, showing a self-funded, possibly more informal 

strategy. 

Budgeting reflects financial discipline and long-term planning. 

Relying on savings can show financial independence but may limit scaling if not backed 

by structured planning. 

 

Reinvest in Business Frequency Percentage % 

Below 1000 10 20% 

1000-10000 20 40% 

10001-15000 18 36% 

More then 15001 2 4% 

Total 50 100% 

          Table 12 

• Majority Reinvest Moderate Amounts 

76% of entrepreneurs reinvest between ₹1,000 and ₹15,000. 

This indicates a healthy tendency to plough earnings back into the business, helping 

growth or sustaining operations. 

• Lower Reinvestment Group 

20% reinvest below ₹1,000, which could be due to: 

Limited profits, 

Preference for savings, 

Or low operational costs. 

 

 

 

 

 

 

 

 

 

           Table 13  

 

Type of Bank Acc Frequency Percentage % 

Saving 30 60% 

Current 20 40% 

Total 50 100% 
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• High Reinvestment is Rare 

Only 4% reinvest more than ₹15,001 monthly. 

These might be relatively larger or growing businesses 

 

• Majority Have Savings Accounts (60%) 

Indicates that most entrepreneurs maintain personal savings accounts, which may be 

used for daily savings and transactions. 

• Significant Use of Current Accounts (40%) 

Current accounts are typically used for business transactions and might indicate formal 

or semi-formal business operations. 

40% having current accounts is a positive sign of some level of business banking. 

• No Account Types Outside These Two 

No respondents have other types of accounts (e.g., zero-balance accounts, fixed deposits, 

etc.). 

Focus is clearly on basic transactional banking. 

 

Raw Material In Bulk Frequency Percentage % 

Yes 30 60% 

No 19 38% 

Not Applicable 1 2% 

Total 50 100% 

           Table 14 

• Majority Buy Raw Materials in Bulk (60%) 

This indicates businesses aiming for cost efficiency and possibly managing larger 

inventories. 

Bulk buying often results in lower per-unit costs and suggests some level of business 

scale or growth orientation. 

• Significant Minority Don’t Buy in Bulk (38%) 

These might be smaller operations, home-based businesses, or those with limited storage 

capacity. 

They may buy raw materials as needed to manage cash flow or due to space constraints. 

• Not Applicable (2%) 
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Could be service-based businesses (e.g., nail art, mehendi) that don‘t require raw 

materials in bulk 

 

Determination of price of product Frequency Percentage % 

Based on cost & profit margin 37 74% 

According to market demand & competition 13 26% 

Total 50 100% 

      Table 15 

• 74% of entrepreneurs determine prices based on their cost and desired profit 

margin. 

This shows a cost-based pricing strategy, which ensures coverage of expenses and target 

profits. 

• 26% set prices according to market demand and competition, indicating a 

market-oriented approach. 

Most entrepreneurs focus on internal factors (costs, profits), which is good for 

sustainability. 

However, limited attention to market conditions may reduce competitiveness, especially in 

saturated or price-sensitive markets. 

 

 

Table 16 

• Majority Have an Emergency Fund (80%) 

This is a strong positive indicator showing financial prudence. 

These entrepreneurs are building financial resilience, which helps them handle unforeseen 

expenses without derailing the business. 

• Some Without Emergency Funds (16%) 

These businesses are more vulnerable to shocks. 

Emergency Fund Frequency Percentage % 

Yes 40 80% 

No 8 16% 

Not Applicable 2 4% 

Total 50 100% 
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They may need support in financial planning and savings. 

• Not Applicable (4%) 

Possibly new businesses or those who don‘t maintain separate funds.   

 

Income from Online Sales Frequency Percentage % 

Below 1000 10 20% 

1000-1500 20 40% 

1501-2000 15 30% 

More then 2001 5 10% 

Not Applicable 0 0% 

Total 50 100% 

         Table 17 

• Majority Earn Between ₹1,000 and ₹2,000 from Online Sales (70%) 

40% earn ₹1,000–₹1,500 and 30% earn ₹1,501–₹2,000. 

This suggests moderate engagement and success with online sales, possibly 

supplementing offline income. 

• 20% Earn Less than ₹1,000 

Some entrepreneurs might be new to online selling or are still exploring this channel. 

• 10% Earn More than ₹2,000 

A smaller group has higher online sales, possibly leveraging better marketing or more 

popular products. 

• No One Reported Not Applicable 

All respondents have some level of online sales income, indicating digital engagement. 

 

 

 

 

 

 

 

 

 

 

 

Table 18 

• All respondents (100%) reported an improved family financial situation 

Improved Family Financial situation Frequency Percentage % 

Yes 50 100% 

No 0 0% 

Not Applicable 0 0% 

Total 50 100% 
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since starting or running their business. 

This indicates universal positive impact of these entrepreneurial activities on household 

economics. 

Suggests that businesses are not only generating income but also improving quality of life 

for families. 

 

Availed any Government Subsidies Frequency Percentage % 

Yes 0 0% 

No 30 60% 

Not Aware 20 40% 

Total 50 100% 

Table 19 

• No One Has Availed Subsidies (0%) 

Indicates a complete lack of direct benefit from government subsidy schemes among 

respondents. 

• 60% Are Aware but Have Not Availed 

Majority know about subsidies but have either not applied or not been successful. 

• 40% Are Not Aware of Subsidies 

A significant chunk lacks awareness, highlighting an information gap. 

 

Work in Partnership Frequency Percentage % 

Yes 0 0% 

No 50 100% 

Total 50 100% 

          Table 20 

• None of the respondents work in partnership; all run their businesses individually. 

• This highlights a strong preference for sole proprietorship or independent business 

models. 

• It may also indicate: 

Limited collaboration, among entrepreneurs, 

Possible barriers or lack of awareness around the benefits of partnerships. 
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Have a staff Frequency Percentage % 

Yes 0 0% 

No 50 100% 

Total 50 100% 

         Table 21 

• None of the respondents employ staff; all businesses, run solo. 

This suggests: 

Most businesses, micro or sole proprietorships. 

Limited or resources to hire employees. 

Entrepreneurs likely manage all aspects themselves. 

 

Wages to Staff Frequency Percentage % 

Below 5000 0 0% 

5001-10000 0 0% 

More then 10001 0 0% 

Not Applicable 50 100% 

Total 50 100% 

           Table 22 

     Since none of the businesses have staff, all respondents marked Not Applicable for wages. 

No wage expenses are incurred, consistent with the earlier data on staff absence. 

Running businesses without employees, all work is self-managed. 

This might limit business growth but, costs low. 

If businesses plan to scale, consider budgeting for wages. 

Training on staff recruitment and payroll management could be helpful. 

 

 

 

 

 

 

 

 

       Table 23 

Taking Class Frequency Percentage % 

Yes 2 4% 

No 48 96% 

Total 50 100% 
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• Only 4% of entrepreneurs are taking classes (training or skill development). 

• A vast majority, 96%, are not participating in any formal training or classes. 

• Low participation in training may limit: 

Skill enhancement, 

Adoption of new techniques or technologies, 

Overall business growth and competitiveness. 

Indicates a potential need for more accessible  training programs. 

1. Promote Skill Development Programs 

          Increase awareness  to relevant classes or workshops. 

2. Tailor Training to Needs 

Offer training focused on practical business skills,  marketing, finance, or digital tools. 

3. Incentivize Participation 

Provide incentives or support (e.g., subsidies, flexible timings) to encourage learning 

 

Promote Business Frequency Percentage % 

Social Media 15 30% 

Website 0 0% 

Templates 0 0% 

Mouth to Mouth 35 70% 

Total 50 100% 

            Table 24 

• 70% rely on word-of-mouth promotion, showing the power of personal networks and 

community reputation. 

• 30% use social media, indicating some adoption of digital channels. 

• No use of websites or templates, suggesting: 

Limited digital infrastructure, 

Possible lack of knowledge or resources for website creation or professional marketing 

maerials. 

Participate in Exhibition Frequency Percentage % 

Yes 21 42% 
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          Table 25 

• 42% of entrepreneurs participate in exhibitions, indicating moderate engagement in  

 

 

          offline marketing and networking events. 

• 58% do not participate, which could be due to: 

Lack of awareness, 

Costs involved, 

Limited access or confidence. 

Completion in your local market Frequency Percentage % 

Yes 50 100% 

No 0 0% 

Total 50 100% 

          Table 26 

• All respondents (100%) reported having competition in their local market. 

• This indicates a highly competitive environment , multiple businesses offer similar 

products or services. 

• Entrepreneurs likely face challenges such as: 

Price competition, 

Customer retention, 

Differentiation of products/services. 

        Table 27 

Entrepreneurs use two common methods to handle customer complaints: 

50% listen directly to customers concerns, indicating a personal, responsive approach. 

50% take structured feedback, which may involve surveys or formal feedback. 

No 29 58% 

Total 50 100% 

Handle customer complaints Frequency Percentage % 

Listen to customers concern 25 50% 

Taking feedback 25 50% 

Total 50 100% 
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Both methods show a commitment - addressing customer issues and improving service. 

Challenges faced Frequency Percentage % 

Financial Challenges 20 40% 

Building Customer Trust 30 60% 

Total 50 100% 

         Table 28 

 

 

60% of entrepreneurs face challenges, building customer trust, the most common issue. 

40% report financial challenges, including access to funds, managing expenses, or 

profitability. 

These two areas are critical barriers that can affect business sustainability 

Building trust key for customer retention, word-of-mouth promotion. 

Financial constraints can limit investment, expansion, and operational efficiency. 

 

View on Interest rate Frequency Percentage % 

Interest rate are to high 35 70% 

Lower interests rate would helpful 15 30% 

Total 50 100% 

           Table 29 

A majority, 70% of entrepreneurs believe interest rates are high, indicating financial strain. 

The remaining 30% feel that lower interest rates would be helpful, showing interest in more 

affordable credit. 

High interest rates are barrier to accessing loans. 

Lowering interest rates could encourage more borrowing for business growth. 

Table 30 

The majority, 78% advise women to be confident  

Advice to women Frequency Percentage % 

Start small & be consistent 11 22% 

Be confident & use network 39 78% 

Total 50 100% 
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22% emphasize starting small and maintaining consistency, underscoring the value of gradual, 

steady progress. 

Confidence and networking are seen as critical success factors. 

Encouraging a mind-set of patience and steady growth supports entrepreneurship. 

 

Conclusion & Suggestion 

Conclusion: 

The research on women-led development entrepreneurship in Mumbai concludes that small-

scale businesses are a powerful engine for both social empowerment and household financial 

stability. A primary finding of the study is the universal economic benefit of these ventures,  

as every single respondent reported a direct improvement in their family’s financial situation 

since starting their business. Beyond just income, these entrepreneurial roles have successfully 

enhanced the decision-making power and self-confidence of women, allowing them to 

navigate the dual pressures of productive work and family responsibilities. The study also 

highlights a successful shift toward modernization.  

Additionally, the study highlights a successful shift toward modernization, with 100% of these 

entrepreneurs now generating income through online sales.   

 

Suggestions: 

Improved Finance: Financial institutions and government agencies should design flexible 

credit schemes and microfinance options tailored to women entrepreneurs with minimal 

collateral requirements. 

Skill Development : Regular workshops and training programs should be organized to 

enhance women‘s managerial, technical, and digital skills to help them run their businesses 

more efficiently. 

Support Mentorship: Establish women entrepreneur forums and mentorship programs to 

provide guidance, share experiences, and create a strong support community. 

Awareness: Government and NGOs should increase awareness about available business 

development services, government schemes, and legal rights among women in rural and urban 

areas. 

Encouraging Family & Social: Sensitization programs for families and communities can 

help reduce social barriers and encourage a supportive environment for women entrepreneurs. 
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“कृषि नवाचार: खाद्य सुरक्षा की नई कुुं जी" 
 

नाम :- ममनाक्षी अरुण कुमार शुक्ला 

कॉलेज :- श्रीमती एम.  एम.  पी.  शाह वूमेंस कॉलेज 

क्लास :- एम. ए. महिंदी सामहत्य 

________________________________________________________________________ 

प्रस्तावना: 

विश्व की जनसंख्या 2050 तक लगभग 9.7 अरब तक पह ुँचने का अनमुान ह।ै ऐसी वथिवत में खाद्य 

उत्पादन को लगभग 60–70% तक बढाने की आिश्यकता होगी। भारत में िततमान जनसंख्या 140 करोड़ से 

अविक ह,ै और यहाुँ खाद्य सरुक्षा एक बड़ी चनुौती ह।ै भारत में लगभग 45% कायतबल कृवि पर वनभतर ह।ै लेवकन 

GDP में कृवि का योगदान लगभग 15–18% ही ह।ै इसका अित ह ै वक कृवि की उत्पादकता बढाना बह त 

आिश्यक ह,ै जो केिल निाचार से संभि ह।ैकृवि निाचार केिल उत्पादन बढाने का सािन नहीं ह,ै बवकक यह 

खाद्य सरुक्षा, पयातिरण संरक्षण और आवितक विकास का आिार भी ह।ैयवद भारत में आिवुनक तकनीकों को 

व्यापक थतर पर अपनाया जाए, तो न केिल दशे आत्मवनभतर बन सकता ह,ै बवकक िैवश्वक खाद्य आपवूतत में भी 

महत्िपूणत भवूमका वनभा सकता ह।ै 

शोध का उदे्दश्य:  

* समाज के सामन ेकृवि संबंवित समथया ि कृवि के महत्ि को उद्घावित करना ह ै 

* खाद्य सरुक्षा को लेकर उपभोक्ता और कृिक दोनों में ही जागरूकता लाना । 

* भविष्य में कृवि को अितव्यिथिा में महत्ि वदलाना। 

* आन ेिाल ेयिुाओ ंऔर आने िाल ेभविष्य में कृवि के महत्ि को बढाना। 

 

शोध षवषध:  

 *प्रथततु शोि में कृवि ि खाद्य सरुक्षा के संबंिों समथयाओ ंसमािानों का विशे्लिणात्मक विवि से वनरीक्षण ि 

प्रथततुीकरण वकया गया ह।ै 

कृषि नवाचार और खाद्य सरुक्षा के बीच का संबंध एक साधन और साध्य की तरह ह,ै जहााँ नवाचार वह 

माध्यम ह ैषजससे खाद्य सरुक्षा का लक्ष्य प्राप्त षकया जाता ह।ै कृषि नवाचार का अर्थ केवल नई मशीनों का उपयोग 

नहीं, बषकक खेती की परूी प्रषिया में आधषुनक तकनीक, बेहतर बीज, कुशल षसंचाई और षिषजटल िेटा का 

समावेश करना ह,ै ताषक कम संसाधनों में अषधक पैदावार ला सकें । दसूरी ओर, खाद्य सरुक्षा एक ऐसी आदशथ 

षथर्षत ह ैजहााँ देश के हर नागररक को हर समय पयाथप्त, सरुषक्षत और पौषिक भोजन आसानी से और षकफायती 
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दाम पर उपलब्ध हो। इन दोनों का गहरा संबंध इस बात से ह ै षक जैसे-जैसे जनसंख्या बढ़ रही ह ैऔर जलवायु 

पररवतथन के कारण खेती कषिन हो रही है, वैस-ेवैसे पारंपररक तरीकों से सबको भोजन षखलाना मषुककल होता जा 

रहा ह।ै ऐसे में ड्रोन, नैनो यरूरया, सेंसर आधाररत खेती और जलवाय-ुअनकूुल बीजों जैसे नवाचार ही वह राथता हैं, 

जो न केवल फसल की बबाथदी को रोकते हैं बषकक षमट्टी की उपजाऊ शषि को बचाए रखते हुए भषवष्य के षलए 

अनाज का भंिार सषुनषित करते हैं। संषक्षप्त में कहें तो, कृषि नवाचार खेती को 'थमाटथ और षटकाऊ' बनाता ह,ै 

षजससे अंततः समाज में 'भुखमरी का अंत' और खाद्य सरुक्षा सषुनषित होती ह।ै  

कृषि नवाचार (Agricultural Innovation): इसका अर्थ केवल नई मशीनों का आषवष्कार नहीं है, 

बषकक यह एक समग्र दृषिकोण ह ै षजसमें कृषि के्षत्र को बेहतर बनाने के षलए नई प्रौद्योषगकी, प्रर्ाओ,ं नीषतयों 

और सामाषजक संरचनाओ ंको अपनाना शाषमल ह।ै इसका प्रमखु उद्दकेय खेती की उत्पादकता बढ़ाना, लागत कम 

करना और संसाधनों (जैसे पानी और उवथरक) का कुशल उपयोग सषुनषित करना। संयिु राष्र के खाद्य और कृषि 

संगिन (FAO) के अनसुार, खाद्य सरुक्षा वह षथर्षत ह ैजब सभी लोगों के पास हर समय पयाथप्त, सरुषक्षत और 

पौषिक भोजन तक भौषतक और आषर्थक पहुाँच होती ह।ै इसका मखु्य थतंभ माने जाते हैं-  उपलब्धता (भोजन की 

पयाथप्त मात्रा), पहुाँच (खरीदने की क्षमता), उपयोग (पोिण की गणुवत्ता), और षथर्रता (भषवष्य में षनरंतरता)। 

कृषि ही मानव के थर्ायी जीवन का कारण ह,ै कृषि से ही मनषु्य ने समाज षनणाथण करना सीखा। वही 

प्रमखु कारण ह ैषक आरंभ से ही भारतीय समाज और यहााँ की भारतीय अर्थव्यवथर्ा कृषि पर ही षनभथर रही ह।ै 

षकसी भी शोध का उद्दकेय होता ह ैषक  शोध के माध्यम से उसे षविय के बारे में लोगों को क्या अषधक से अषधक 

जानकारी प्राप्त हो और इसी उद्दकेय को कें द्र में रखकर इस शोध का षविय कृषि नवाचार और खाद्य सरुक्षा चनुा 

गया ह।ै भारत सदवै कृषि प्रधान दशे रहा ह ैऔर इसी कारण इसी कारण इसीषलए या कृषि का महत्व सवाथषधक 

माना गया ह ै कृवि ि खाद्य सुरक्षा का उद्दशे्य केिल पेि भरने तक सीवमत नहीं ह।ै इसमें चार थतंभ शावमल हैं: 

उपलब्िता (भोजन का थिॉक), पह ुँच (खरीदने की शवक्त), उपयोग (पोिण गुणित्ता), और वथिरता (हर समय 

वमलना)। ऐसे में पारंपररक खेती की सीमाएुँ समाप्त हो रही हैं। निाचार का अित ह—ैकम संसािनों (पानी, ज़मीन) 

में अविक और बेहतर उत्पादन करना ह ै । जब वकसान ज्यादा पैदािार के वलए केवमकल डालता ह,ै तो िह 

पयातिरण को नकुसान पहुाँचता  ह।ै िही केवमकल यकु्त भोजन जब उपभोक्ता के पास जाता ह,ै तो िह बीमार होता 

ह।ै इसवलए आज के समय में "जैविक खेती" (Organic Farming) या "प्राकृवतक खेती" ही एकमात्र ऐसा 

समािान ह ैजो इन तीनों की समथयाओ ंको एक साि हल कर सकता ह।ै 

कृषि नवाचार के प्रमुख के्षत्र : 

• Krishi-DSS जैस ेभ-ूथिावनक प्लेिफॉमत और AI-आिाररत विशे्लिण से फसल की सेहत और वमट्टी 

की गणुित्ता की सिीक जानकारी वमलती ह।ै 

• भवूम ररकॉडत के वडवजिलीकरण, कीिनाशकों के विड़काि और फसलों की वथिवत के आकलन के वलए 

"वकसान ड्रोन" का उपयोग बढ रहा ह।ै 
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• सखेू और बाढ के प्रवत सहनशील फसलों की वकथमों का विकास और सकू्ष्म-वसंचाई (Micro-

irrigation) जैसी तकनीकें  जलिाय ुजोवखमों को कम कर रही हैं। 

• आनिंुवशक रूप से उन्नत बीज (Genetically improved seeds) प्रवतकूल मौसम और कीिों से लड़ने 

में सक्षम हैं, वजसस ेपैदािार वथिर रहती ह।ै 

 

खाद्य सुरक्षा की षस्िषत और चुनौषतयााँ : 

खाद्य सरुक्षा (Food Security) का अित ह ैवक सभी लोगों को हर समय पयातप्त, सरुवक्षत और पौविक भोजन 

वमले। भारत जैस ेविकासशील दशे में इसके सामन ेकई गंभीर चनुौषतयााँ   हैं-  

• भारत ने 2023-24 में 330.5 वमवलयन िन खाद्यान्न उत्पादन का ररकॉडत बनाया ह।ै 

• राष्रीय खाद्य सरुक्षा अविवनयम (NFSA) 2013 के तहत लगभग 80 करोड़ लोगों को सथता अनाज 

उपलब्ि कराया जाता ह।ै प्रिानमंत्री गरीब ककयाण अन्न योजना (PMGKAY) भारत का सबसे बड़ा 

खाद्य सरुक्षा कायतक्रम ह।ै 

• तमाम सिुारों के बािजदू, 2024 के ग्लोबल हगंर इडेंक्स में भारत 127 दशेों में 105िें थिान पर रहा ह,ै 

जो कुपोिण जैसी गंभीर चनुौवतयों की ओर इशारा करता ह।ै 

 

नवाचार और खाद्य सुरक्षा का सुंबुंध : 

निाचार केिल उत्पादन बढाने तक सीवमत नहीं ह,ै बवकक आिवुनक थिोरेज इफं्राथरक्चर के माध्यम से 

किाई के बाद होने िाल ेनकुसान को कम करना भी इसका मुख्य वहथसा है। PDS (साितजवनक वितरण प्रणाली) में 

आिार सीवडंग और बायोमेवरक प्रमाणीकरण जैसी तकनीकों ने ररसाि (leakage) को कम वकया ह ैऔर दक्षता 

बढाई ह।ै नैनो-यरूरया और बायो-फवितलाइजर का उपयोग वमट्टी के थिाथ्य को बनाए रखते ह ए दीर्तकावलक खाद्य 

सरुक्षा सवुनवित करता ह।ै यह बह त ही महत्िपणूत सिाल ह ैवक कृवि और खाद्य सरुक्षा में उपभोक्ता की भी कुि 

समथयाएाँ  ह ै ?। कृवि (खेती), उपभोक्ता (ग़्राहक) और पयातिरण ये तीनों एक-दसूरे से जुडे़ ह ए हैं। इनकी मुख्य 

समथयाएाँ  और उनके बीच का संबंि नीचे विथतार से समझा जा सकता ह।ै 

कृमि और खाद्य सुरक्षा की प्रमुख समस्याए:ँ 

भारतीय कृषि मुख्य रूप से मानसनू पर अत्यषधक षनभथरता और जलवाय ुपररवतथन जैसी समथयाओ ंसे 

जझू रही है। बेमौसम बाररश, सखूा और भीिण गमी के कारण फसलों के चि में बदलाव आ गया ह,ै षजससे 

पैदावार में भारी षगरावट आ रही ह।ै इसके अलावा, भषूम का षवखंिन (छोटे-छोटे खेत) आधषुनक मशीनों के 

उपयोग को कषिन बनाता ह।ै भंिारण के षलए कोकि थटोरेज और आधषुनक गोदामों की कमी एक और बड़ी 
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समथया ह,ै षजसके कारण हर साल करोड़ों टन अनाज और सषब्जयााँ खराब हो जाती हैं। सार् ही, उवथरकों और 

बीजों की बढ़ती लागत और बाजार तक सीधी पहुाँच न होना षकसानों की आषर्थक षथर्षत को कमजोर करता ह।ै  

• बढती जनसंख्या और मांग: तेजी से बढती जनसंख्या के कारण भोजन की मांग बढ रही ह,ै लेवकन कृवि 

योग्य भवूम सीवमत ह।ै 

• गरीबी और कम क्रय शवक्त: कई लोगों के पास पयातप्त भोजन खरीदने के वलए पैसे नहीं हैं, वजसस े िे 

"क्रोवनक हगंर" (लगातार भूख) का वशकार होते ह।ै 

• जलिाय ुपररिततन: बेमौसम बाररश, सखूा और गमी की लहरें फसलों को नकुसान पह चंाती हैं, वजससे 

खाद्य आपवूतत प्रभावित होती है। 

• भंडारण और बबातदी: उवचत कोकड थिोरेज और गोदामों की कमी के कारण बड़ी मात्रा में अनाज सड़ 

जाता ह।ै 

• वितरण प्रणाली में खावमया:ं साितजवनक वितरण प्रणाली (PDS) में भ्रिाचार, ररसाि (leakage) और 

पात्र लाभावितयों की गलत पहचान एक बड़ी समथया ह।ै 

• कुपोिण:  भोजन उपलब्ि होन ेके बािजदू, उसमें आिश्यक सकू्ष्म पोिक तत्िों (जैस ेआयरन, वििावमन) 

की कमी के कारण बच्चों में नािापन (stunting) और कमजोरी (wasting) दखेी जाती ह।ै  

 

कृिक (षकसान) सुंबुंषधत समस्याए:ँ  

वकसानों के सामने आज सबसे बड़ी चुनौमतयाँ   खेती की लागत और अवनवितता को लेकर हैं। खाद, 

बीज, कीिनाशक और डीजल के दाम लगातार बढ रह ेहैं, वजससे खेती अब उतनी मनुाफे िाली नहीं रही। बेमौसम 

बाररश, ओलािवृि या लंबे सूखे के कारण परूी फसल बबातद हो जाती ह।ै फसल तैयार होने के बाद वबचौवलयों 

(middlemen) के कारण वकसानों को सही दाम (MSP) नहीं वमल पाता। िोिी जोत (कम जमीन) िाल ेवकसान 

खेती के वलए कजत लेत ेहैं और फसल खराब होने पर कजत के बोझ तल ेदब जात ेहैं। 

उपभोक्ता (Consumer) सुंबुंषधत समस्याए ँ: 

एक आम आदमी जो बाजार से अनाज या सवब्जयां खरीदता ह,ै उसे ये परेशावनयां होती ह ै। जमाखोरी या 

खराब फसल के कारण अचानक िमािर, प्याज या दालों के दाम आसमान िूने लगते हैं। सवब्जयों को चमकाने के 

वलए रंगों का प्रयोग और अनाज में कंकड़-पत्िर या खराब क्िावलिी के अनाज की वमलािि। फलों और सवब्जयों 

में भारी मात्रा में केवमककस होते हैं, वजनस ेकैं सर और वकडनी जैसी गंभीर बीमाररयां बढ रही हैं। आिवुनक खेती के 

तरीकों और हाइविड बीजों के कारण भोजन में पहले जैसा थिाद और असली पोिण (वििावमन/वमनरल) कम 

होता जा रहा ह।ै 
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पयाावरण (Environment) सुंबुंषधत समस्याए ँ: 

 खेती के परुाने और अत्यविक रासायवनक तरीकों ने प्रकृवत को बह त नकुसान पह ुँचाया ह।ै यरूरया और 

डीएपी (DAP) के ज्यादा इथतेमाल से जमीन की प्राकृवतक ताकत खत्म हो रही ह।ै िान जैसी फसलों में बह त 

ज्यादा पानी लगता ह,ै वजसस ेभजूल (Groundwater) का थतर बह त नीचे चला गया ह।ै फसल किने के बाद 

पराली (Stubble) जलाने से सवदतयों में भारी िुंि और प्रदिूण होता ह।ै कीिनाशकों के कारण मिमुवक्खयां, कें चएु 

और वमत्र कीि मर रह ेहैं, जो प्राकृवतक संतलुन के वलए जरूरी हैं। 

उपजाऊ जमीन (Fertile land) के साि जुडी मुख्य समस्याए ँ षनम्नषिषखत हैं: 

भारी बाररश, हिा और पेड़ों की किाई के कारण जमीन की ऊपरी उपजाऊ परत बह जाती ह,ै वजसस े

जमीन िीरे-िीरे बंजर होने लगती ह।ै पेड़ों की अत्यविक किाई और कम बाररश के कारण उपजाऊ भवूम िीरे-िीरे 

रेवगथतान में तब्दील हो रही ह.ै रासायवनक खाद और कीिनाशकों का अविक प्रयोग भी एक बड़ा खतरा बन गया 

ह ै ।अत्यविक मात्रा में केवमककस और वसंिेविक फवितलाइजसत के इथतेमाल से वमट्टी की प्राकृवतक उितरता 

(fertility) कम हो जाती ह ैऔर सकू्ष्मजीि (micro-organisms) नि हो जाते हैं। पशओु ं द्वारा जमीन पर 

अविक चराई करन ेसे िनथपवत खत्म हो जाती ह,ै वजसस ेवमट्टी ढीली पड़ जाती ह ैऔर उसका किाि आसान हो 

जाता ह।ै वसंचाई के गलत तरीकों से खेतों में पानी जमा रहन ेसे जमीन में खारापन बढ जाता ह,ै जो फसलों के वलए 

हावनकारक ह।ै बढती आबादी के कारण उपजाऊ कृवि भवूम का उपयोग र्र और शॉवपंग सेंिर बनाने के वलए 

वकया जा रहा ह,ै वजससे खेती योग्य जमीन कम हो रही ह।ै एक ही फसल बार-बार उगाना भवूम को अनपुजाऊ बना 

दतेा ह ैलगातार एक ही तरह की फसल उगाने से वमट्टी के खास पोिक तत्ि खत्म हो जात ेहैं। 

इन चनुौषतयों का सीधा असर खाद्य उपलब्धता और महगंाई पर पड़ता ह।ै जब फसल खराब होती ह,ै तो 

बाजार में आपषूतथ कम हो जाती ह ैऔर खाद्य पदार्ों की कीमतें आसमान छूने लगती हैं, षजससे गरीब आबादी की 

पौषिक भोजन तक पहुाँच (Affordability) खत्म हो जाती ह।ै इसके पररणामथवरूप समाज में कुपोिण और 

भखुमरी जैसी गंभीर षथर्षतयााँ पैदा होती हैं। षकसानों के थतर पर, फसल बबाथद होने और कजथ के बोझ के कारण 

मानषसक तनाव और आत्महत्या जैसी दखुद घटनाएाँ बढ़ती हैं। इसके अलावा, रसायनों के अत्यषधक उपयोग से 

षमट्टी की उपजाऊ शषि का कम होना (Soil Degradation) भषवष्य में खेती के षलए एक बड़ा खतरा पैदा कर 

रहा ह।ै 

 समाधान और उपाय (Solutions): 

• कृवि उत्पादकता बढाना: नई तकनीकों, उच्च उपज िाल ेबीजों और आिवुनक वसंचाई विवियों (जैसे 

वड्रप वसंचाई) का उपयोग करके पैदािार बढाई जा सकती ह।ै 

• PDS में सिुार: बायोमेवरक प्रमाणीकरण (Aadhaar-linked PDS) और ई-पोस (e-POS) मशीनों के 

उपयोग से भ्रिाचार को कम वकया जा सकता ह।ै 
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• बेहतर भंडारण अिसंरचना: 'पीएम वकसान संपदा योजना' जैस ेकायतक्रमों के तहत अविक कोकड चेन 

और आिवुनक साइलो (Silos) का वनमातण करना तावक बबातदी रुके। 

• फसल विवििीकरण: केिल चािल और गेह  ंपर वनभतर रहने के बजाय मोिे अनाज (जैसे बाजरा, रागी) 

और दालों की खेती को बढािा दनेा, जो अविक पौविक और जलिाय-ुलचीले होते हैं। 

• खाद्य सदुृढीकरण (Food Fortification): मखु्य भोजन जैसे चािल, नमक और दिू में वििावमन और 

खवनज वमलाकर कुपोिण से लड़ा जा सकता ह।ै 

• मवहला सशवक्तकरण और वशक्षा: मवहलाओ ंको पोिण और थिच्िता के बारे में जागरूक करना, क्योंवक 

िे पररिार के थिाथ्य में महत्िपणूत भवूमका वनभाती हैं। जमीन की उितरता (fertility) बढाने और 

समथयाओ ंको दरू करन ेके वलए हम वनम्नवलवखत मुख्य उपाय अपना सकते हैं: 

1. वमट्टी की जांच (Soil Testing): सबसे पहले अपने नजदीकी कृवि विभाग में वमट्टी की जांच 

करिाएं। इससे आपको पता चलेगा वक वमट्टी में वकन पोिक तत्िों (जैस े नाइरोजन, फाथफोरस, 

पोिाश) की कमी ह।ै  

2. जैविक खाद का प्रयोग (Use Organic Fertilizers): वमट्टी की संरचना सिुारने के वलए रसायनों 

के बजाय जैविक विककपों को चनुें: 

• गोबर की खाद और कंपोथि: अच्िी तरह सड़ी ह ई गोबर की खाद या वकचन िेथि से बनी खाद 

डालें। 

• िमीकंपोथि (Vermicompost): कें चआु खाद वमट्टी की जल िारण क्षमता और पोिक तत्िों को 

बढाती ह।ै 

• हरी खाद (Green Manure): ढैंचा या सनई जैसी फसलें उगाकर उन्हें फूल आन ेसे पहले ही खेत 

में जोत दें। यह वमट्टी में प्राकृवतक रूप से नाइरोजन जोड़ता है।  

3. फसल चक्र (Crop Rotation) :एक ही खेत में बार-बार एक ही फसल न उगाएं। फसलें बदल-

बदल कर लगाएं, विशेि रूप से दलहनी फसलें (दालें जैस ेमूंग, उड़द) क्योंवक ये वमट्टी में नाइरोजन 

की मात्रा बढाती हैं।  

4. मवकचंग (Mulching): जमीन को फसल अिशेिों, सखूी पवत्तयों या भसेू से ढक दें। इसस ेवमट्टी की 

नमी बनी रहती ह,ै खरपतिार कम उगते हैं और िीरे-िीरे यह अिशेि खाद में बदल जात ेहैं।  

5. वसंचाई के आिवुनक तरीके: अविक पानी दनेे से जमीन खारी (salinity) हो सकती ह।ै इसे रोकने के 

वलए हम यह कर सकत ेहैं वक :- 

• वड्रप वसंचाई (Drip Irrigation): सीिे जड़ों तक पानी पह चंता ह ैऔर पानी की बबातदी कम 

होती ह।ै 

• खारी जमीन का उपचार: अगर जमीन खारी हो गई ह,ै तो वमट्टी की जांच के आिार पर वजप्सम 

का प्रयोग करें। 
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6.  मदृा अपरदन रोकना (Soil Erosion Prevention) 

• मेड़बंदी: खेत के चारों ओर ऊंची मेड़ें बनाएं तावक बाररश का पानी उपजाऊ वमट्टी को बहाकर न 

ले जाए। 

• िकृ्षारोपण: खेत के वकनारे पेड़ लगाने से हिा और पानी से होने िाला वमट्टी का किाि रुकता ह।ै  

 

रासायवनक खाद का संतवुलत उपयोग भी जरूरी ह।ै यवद रसायनों का उपयोग करना भी ह,ै तो उन्हें "वमट्टी 

थिाथ्य काडत" (Soil Health Card) की वसफाररशों के अनसुार सीवमत मात्रा में ही डालें। नैनो यरूरया जैसे 

आिवुनक विककपों का उपयोग करें जो कम मात्रा में अविक प्रभािी होते हैं। भारत सरकार राष्रीय खाद्य सरुक्षा 

अविवनयम (NFSA) 2013 के माध्यम से देश की लगभग 75% ग्रामीण और 50% शहरी आबादी को ररयायती 

दरों पर खाद्यान्न उपलब्ि करा रही ह।ै  भारत सरकार ने खाद्य सरुक्षा और जमीन की उितरता बनाए रखन ेके वलए 

कई महत्िपणूत योजनाएाँ  लाग ूकी हैं। 2026 के िततमान पररदृश्य में प्रमखु योजनाएाँ  इस प्रकार हैं:  

 

खाद्य सुरक्षा से जुडी योजनाए ँ (Food Security Schemes): 

 

• प्रिानमंत्री गरीब ककयाण अन्न योजना (PMGKAY): यह िततमान में सबसे बड़ी योजना ह,ै वजस े

वदसंबर 2028 तक बढा वदया गया ह।ै इसके तहत लगभग 81.35 करोड़ लाभावितयों को मुफ्त खाद्यान्न 

(गेह ,ं चािल और मोिे अनाज) प्रदान वकया जा रहा ह।ै 

• अंत्योदय अन्न योजना (AAY): सबसे गरीब पररिारों को प्रवत माह 35 वकलो मफु्त अनाज वमलता है। 

• प्रािवमकता िाल ेपररिार (PHH): पात्र व्यवक्तयों को प्रवत व्यवक्त 5 वकलो मफु्त अनाज वमलता ह।ै 

• राष्रीय खाद्य सरुक्षा अविवनयम (NFSA) 2013: यह काननूी रूप से ग्रामीण आबादी के 75% और 

शहरी आबादी के 50% को ररयायती/मफु्त अनाज का अविकार दतेा ह।ै 

• िन नेशन िन राशन काडत (ONORC): इस योजना के जररए प्रिासी मजदरू दशे के वकसी भी वहथसे में 

अपने राशन काडत से अनाज ले सकत ेहैं। 

• पीएम पोिण (PM-POSHAN): सरकारी थकूलों में बच्चों को गमत पका ह आ पौविक भोजन दनेे की 

योजना, जो पहले वमड-डे मील के नाम से जानी जाती िी।  
 

 जमीन की समस्या और खेती के षिए योजनाए ँ (Land & Farming Schemes): 

• सॉइल हकेि काडत योजना (Soil Health Card Scheme): वकसानों को उनकी जमीन की वमट्टी की जांच 

के आिार पर काडत वदया जाता ह,ै जो बताता ह ैवक वमट्टी में कौन से पोिक तत्ि कम हैं और वकतनी खाद 

डालनी चावहए। 
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• परंपरागत कृवि विकास योजना (PKVY): यह योजना जैविक खेती (Organic Farming) को बढािा 

दनेे के वलए क्लथिर आिाररत सिुारों पर ध्यान दतेी ह।ै 

• प्रिानमंत्री कृवि वसंचाई योजना (PMKSY): "हर खेत को पानी" और "पर ड्रॉप मोर क्रॉप" (कम पानी 

में अविक पैदािार) के उद्दशे्य से वसंचाई सवुििाओ ंका विथतार करती ह।ै 

• पीएम-प्रणाम (PM-PRANAM): रासायवनक उितरकों के उपयोग को कम करन ेऔर िैकवकपक खादों 

(जैस ेजैविक और नैनो उितरक) को बढािा दनेे के वलए शरुू की गई ह।ै  

• राष्रीय प्राकृवतक खेती वमशन (NMNF): रसायनों के वबना प्राकृवतक खेती को बडे़ पैमाने पर बढािा दनेे 

के वलए इसे लाग ूवकया जा रहा ह।ै 

• वकसानों की आवितक सरुक्षा के वलएपीएम-वकसान (PM-KISAN): िोिे और सीमांत वकसानों को 

खेती के खचों के वलए सालाना ₹6,000 की नकद सहायता सीिे बैंक खात ेमें दी जाती ह।ै  

 

षनष्किा:  

विकवसत भारत का राथता "खेतों से होकर जाता ह,ै" जहाुँ निाचार और उद्यवमता  वकसानों की समवृि के 

वलए आिश्यक हैं। खाद्य सरुक्षा के वलए केिल खाद्यान्न की उपलब्िता ही काफी नहीं ह,ै बवकक लोगों की 

आवितक पह ुँच (Affordability) और पोिण (Nutrition) पर भी ध्यान दनेा होगा। भविष्य में शहरी कृवि 

(Urban Agriculture) और िवितकल फावमिंग जैस ेनिाचार र्नी आबादी िाल ेक्षेत्रों में भोजन की उपलब्िता 

बढाने में सहायक होंगे। मेरी ररसचत यह थपि करती ह ैवक 21िीं सदी की खाद्य सरुक्षा की मागत 'पारंपररक खेती' से 

नहीं, बवकक'प्रौद्योवगकी-संचावलत कृवि' से होकर गजुरती ह।ै" मखु्य सारांश के रूप में दखेा जाए तो हमन ेदखेा वक 

भारत आज 332 वमवलयन िन अनाज पैदा करके दवुनया का पेि भरने की क्षमता रखता ह,ै लेवकन असली चनुौती 

'उत्पादन' से ज्यादा 'प्रबंिन'  की ह।ै जलिाय ुपररिततन के कारण हर साल हमारी फसलों पर मंडराता खतरा और 

किाई के बाद होने िाला 20% नकुसान, हमारी खाद्य सरुक्षा की सबसे कमजोर कड़ी ह।ै ठोस समािान के वलए 

मैंन े '4-S मॉडल' को ही सहायक समझा ह ैजहां इस प्रकार हम इसस ेसमझ सकते ह ै:- 

• जलिायु-अनकूुल और पोिक तत्िों से भरपरू बीजों का उपयोग। 

• ड्रोन और AI के जररए खेती की लागत में 20% की कमी लाना। 

• ब्लॉक थतर पर 'सोलर कोकड थिोरेज' का जाल वबिाना तावक अनाज सड़ें नहीं। 

• वबचौवलयों को खत्म कर वडवजिल प्लेिफॉमत (e-NAM) के जररए वकसान को सीिे बाजार से जोड़ना। 
 

अंत में, समािान केिल मशीनों में नहीं, बवकक हमारी मानवसकता में ह।ै हमें खेती को 'मजबरूी' नहीं, 

बवकक एक 'प्रवतवित व्यिसाय' और 'विज्ञान' बनाना होगा। "जब निाचार का बीज, सरकारी संककप की खाद और 

वकसान के पसीने का पानी वमलेगा— तभी 'विकवसत भारत' का हर नागररक सपुोवित और आत्मवनभतर बनेगा।" 



 

 

IN-QUEST STUDENTS' RESEARCH COMPENDIUM 2025- 2026 
   Volume - 5                                                  Issue - 1                                                   May 2026 

 

78 

 

सुंदभा ग्रुंि:  

1. थिामीनािन एम. एस. विज्ञान और सतत खाद्य सरुक्षा: एम.एस. थिामीनािन के चयवनत लेख, प्रकाशक: 

िकडत साइवंिवफक (World Scientific), 2010 

2. वसंह डॉ. रणबीर, (Dr. Ranbeer Singh), कृवि निाचार (Krishi Navachar) 

3. डॉ. पी. डी. चौिरी और एन. आर. सुंडा, मलूभूत कृवि (Basic Agriculture - Mulbhut Krishi) 

4. कृवि का आिवुनकीकरण और सतत विकास 
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'' फूलों से घायल भौरों की बातें'' काव्य सिंग्रह में जनचेतना के मवमवध आयाम 

 

निंमदनी शुक्ला, 

MA Part -II 2023-24 

श्रीमती मनीबेन एम.पी शाह वूमेन कॉलेज, माटुिंगा, मुिंबई- 19 

   

___________________________________________________________________________

_ 

प्राक्कथन : 

     िॉ. षशवशंकर पाण्िेय जी ने थवातंत्र्योत्तर षहन्दी साषहत्य को महत्त्वपणूथ आयाम पर पहुचंाने वाल े

लेखकों में अपने लेखन कमथ से साषहत्य जगत को साँवारा है। िॉ. षशवशंकर पाण्िेय जी बहुमखुी प्रषतभा के धनी 

साषहत्यकार हैं। वे एक कुशल कषव, लेखक, संपादक एवं प्रबदु्ध समीक्षक रह चकेु हैं। उनके साषहत्य में अत्यंत 

गहराई के सार् सहजता का अत्यंत माषमथक रूप उभर कर पािकों के सामन ेआता ह।ै इनका व्यषित्व आईने के 

समान थपि और पारदशी रहा ह,ै जो अपन ेआप में एक षवषशि पररककपना ह।ै आज तक गरुुवयथ पाण्िेय जी षहन्दी 

में अध्ययन - अध्यापन करन े वाल े दजथनों शोधाषर्थयों के मागथदशथक रह चकेु हैं। काव्य लेखन की ओर इनका 

षवशेि झकुाव रहा ह।ै उन्होंने राजनैषतक, सामाषजक, धाषमथक साषहषत्यक षवसंगषतयों पर करारा प्रहार षकया। 

तत्कालीन घटनाओ ंको इतनी कुशलता से और इस अंदाज से उिाया षक वे सीधे पािकों के षदल को छू लेता ह।ै 

भारतीय संथकृषत, दशथन और सामाषजक जीवन की पररचायक के रूप में कषवता का योगदान अपने आप में 

अषितीय ह।ै अतः कषवता षजतनी सच्ची, माषमथक और सांथकृषतक एवं राष्रीय चेतना से पररपणूथ होगी, उतनी ही 

तीव्र गषत से समाज में न केवल भारतीय संथकृषत के प्रषत अषपत ुयहां के गौरव को भी सम्माषनत करेगी। इसी प्रकार 

कषव योगीन्द्र ने भी संथकृषत के रक्षक के रूप में महत्त्वपणूथ भषूमका अपनी कषवताओ ं के माध्यम से षनभाई ह,ै 

क्योंषक उसके िारा षलखी कषवता समाज का वाथतषवक रूप प्रथततु करती ह।ै 

िॉ. पाण्िेय जी अपनी कषवताएं कषव योगेन्द्र के नाम से षलखते हैं। कषव योगेन्द्र के अब-तक तीन काव्य 

संग्रह प्रकाषशत हुए हैं, षजनमें- 'षबखरे गान', 'पंख फैलाएं पखेरू', 'फूलों से घायल भौरों की बातें'। इन सभी काव्य 

संग्रहों में इनकी काव्य संवेदनाएं मखु्यत: प्रेम, पररवार, समाज, पश ुजगत, लोक जीवन, संथकृषत मकूयों का गान 

आषद रही ह।ै"फूलों से घायल भौरों की बातें " काव्य संग्रह में षभन्न-षभन्न कषवताओ ंमें षभन्न-षभन्न उद्दकेय को 

प्रथततु करन ेका प्रयास षकया गया ह।ै इस काव्य संग्रह में कषव ने अपन ेप्रेम की माषमथक अषभव्यषि की ह।ै कषव न े

अपने प्रेम के षलए प्रकृषत के षभन्न षभन्न घटकों को उपमाबद्ध करन ेका प्रयास षकया है तर्ा प्रकृषत और परुुि के 

संबंधों के रहथय को भी प्रथततु षकया ह।ै कषवता में यर्ार्थ षचत्रण को प्रथततु कर जीवन के अमरत्व के महत्त्व को 

रेखांषकत षकया ह।ै 
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शोध का उदे्दश्य: 

● िॉ. षशवशंकर पाण्िेय के षवचारों अवगत होना। 

● चयषनत कषवताओ ंमें षचषत्रत सामाषजक, राजनीषतक, संथकृषतक समथयाओ ंसे पररषचत होना। 

● वतथमानकालीन समाज में कषवताओ ंके थवरूप को जानना | 

● समाज में कषवताओ ंके माध्यम से मानवीय मकूयों का षनमाथण करना। 
 

शोध मवमध : 

        "फूलों से घायल भौरों की बातें " काव्य संग्रह में षभन्न-षभन्न कषवताओ ंमें षभन्न-षभन्न उद्दकेय में षचषत्रत 

समथयाओ ंके षचत्रण के षलए वणथनात्मक एवं षवशे्लिणात्मक षवषध का प्रयोग षकया गया ह ै| कषवताओ ंमें षनषहत 

िॉ. षशवशंकर पाण्िेय की वैचाररकता को समझन ेके षलए समीक्षात्मक पद्धषत का प्रयोग षकया गया ह ै| 

बीज शब्द : राष्रीयता की भावना, बषलदान की भावना, नषैतक मकूयों के षलए प्रेररत, नारी चेतना, अपनत्व की 

भावना, कमथबोध, संतोिरूपी सखु आषद | 

राष्ट्रीयता की भावना :          

काव्य में राष्रीयता की भावना का आरंभ हम भारतेंद ुयगु से ही दखेते आ रह ेहैं। तत्पिात् षजस प्रकार 

कषवता का षवकास हुआ प्रत्येक यगु में हमन ेइस भावना का प्रचार-प्रसार  दखेा। उसी प्रकार हमारे राष्र कषव 

रामधारी षसंह षदनकर की कषवताओ ंमें इस भावना का सवथश्रेष्ठ रूप हमारे सामन ेउभर कर आता ह।ै ऐसे ही भावना 

का प्रमाण हमें योषगंद्र जी के इस काव्य संग्रह की कषवताओ ंमें भी दखेन ेको षमलता ह|ै उदाहरणार्थ –  

“पथृ्वीराज घरू कर कहता 

अंषतम वार प्रहार करो । 

दकुमन का संहार करो 

बस दकुमन का संहार करो । 

बहुत सह चकेु वार, 

वार पर चार करो अब वार करो।” 1 

इन पंषियों में कषव ने राष्रीयता की भावना से ओत-प्रोत होकर राष्र षहत की षदशा में नागररको को सदवै 

तत्पर रहन ेकी बात कहते ह,ै सार् ही यदु्ध के समय दकुमन का सामना करन ेहते ुतैयार कर रह ेह|ै 

"कृिकों बढ़ो बलुाती धरती 

मजदरूों के हार् बढ़ो। 

नेताओ,ं श्रोता - धनपषतयों बढ़ो, 

दशे के सार् बढ़ो। 

बढ़ो सपतूों सरथवती के 
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कर में कलम संभाल उिो। 

षलखने गीत समर - प्रांगण में 

ले अन्तर का ज्वाल उिो। 

बढ़ो खलेु इषतहास पषृ्ठ पर, 

षलखने अषमट षनशान बढ़ो।"2  

प्रथततु पंषियों के माध्यम से कषव की राष्रीय भावना का अत्यंत प्रगाढ़ रूप हमारे सामने उभर कर आता 

ह|ै कषव ने न षसफथ  राष्रीय भावना को उषकलषखत षकया, अषपत ुएकता के महत्त्व को भी बड़ी ही आसानी से 

नागररकों के समक्ष प्रथततु करन ेका उकलेखनीय प्रयास षकया ह।ै कषव ने सभी नागररकों को एक सार् आकर 

षशक्षा के बल पर कभी न षमटने वाली राष्र की नई प्रगषत को षलखने का आह्वान षकया ह।ै    

बमलदान की भावना: 

काव्य में राष्रीयता की भावना के सार् ही हम राष्र के प्रषत बषलदान की भावना को भी थपि रूप से दखे 

सकत ेहैं| बषलदान की एक छोटी झलक हम षनम्नषलषखत पंषियों में दखे सकत ेह ै-  

“पड़े षनिेि अरे ! क्यों वीर 

मात ृ- भ ू- पद पर अंषतम बार। 

धो रह ेमााँ के पंषकल चरण 

नीर से नहीं, रि ले हार्।”3 

 

 इन पंषियों के माध्यम से कषव योगीन्द्र जी ने समथत मानवजाषत को राष्रमाता के चरणों को जल से नहीं 

अषपत ुअवसर आन ेपर अपने रि से धोने की बात कहते हुए सदवै राष्र की रक्षा के षलए बषलदान हते ुतत्पर रहने 

की बात कहते ह|ै 

 नैमतक मूल्यों के मलए पे्रररत:       

नीषत का अर्थ ह ैनैषतकता से पररपणूथ अर्ाथत ्नैषतक मागथ का अनसुरण करना। आज के आधषुनक यगु में 

व्यषि चका-चौंध की चमक में प्रषतषदन प्रषतयोषगता रूपी बाजार में आगे बढ़ने में लगा हुआ ह;ै ऐसे में नैषतकता 

कहीं पर खो बैिा ह|ै नैषतक मकूयों का थमरण तक नहीं करता ह।ै 

अषधक पाने की चाह में व्यषि अपने जीवन के वाथतषवक सुख को भलू गया ह ैऔर अपनी धनु में मथत 

होकर थवय ंके थवार्थषसषद्ध हते ुषदन-प्रषतषदन आगे बढ़ने की होड़ में लगा हुआ ह ैऐसे में नैषतक मकूयों को दरषकनार 

कर षदया ह ैऔर व्यषि अनैषतकता के मागथ की ओर अग्रसर हो रहा ह|ै इस प्रकार की भयावह षथर्षत में यह 

प्रत्येक साषहत्यकार की षजम्मेदारी होती ह ैषक वह अपनी रचनाओ ंके माध्यम से मानव की भीतर छुपे हुए इन भाव 

को, नैषतक आचरणों को तर्ा उनके मानषसकता को इस प्रकार से षवकषसत करे षक इन मकूयों को आत्मसात 

करके उषचत मागथ पर प्रशथत हो। 
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धमथ - कमथ का पररचय दतेे हएु सही-गलत के वाथतषवक रूप को उनके समक्ष रखना अत्यंत महत्त्वपूणथ 

षविय बन गया ह|ै आम जनता को कषव अपनी कषवता के माध्यम से नैषतक मकूयों के षलए प्रेररत करते हुए षदखाई 

दतेे हैं –  

“लगाएं लाख तोहमत हम उसे षफतरत ही मानेंग|े 

जो दमन छुपी छोरी चला पाते, तो क्या होता|| 

वसलूों पर जो चलत ेहैं, न पलत ेकभी कौरों पर| 

कहीं उनसे खफ़ा, आाँखें षमला पाते,तप क्या होता||”4   

इन पंषियों के माध्यम से कषव ने नैषतकता की एक छोटी झलक प्रततु करन ेकी कोषशश की ह ै षकस 

प्रकार आज बहुत कम ही लोग बचे ह ैजो अपने वसलूों पर चलत ेह,ै षजन्हें षकसी के भी सामन ेहााँर् फैलाना 

गवारा नहीं हैं| 

नारी चेतना: 

"फूलों से घायल भौरों की बातें" काव्य संग्रह में कषव योगीन्द्र जी ने अपनी छोटी-छोटी कषवताओ ंमें नारी 

की गररमा को, उनके महत्त्व को, उनकी अषथमता को उजागर षकया ह|ै षवकषसत राष्र हते ुनारी सशषिकरण और 

उनका परुुिों के सार् कंधे-से-कन्धा षमलाकर चलने वाली धारणा को लेकर कषव ने अपने भावों को अषभव्यषि 

षकया ह।ै उदाहरणार्थ –  

“बन थवयं बछेन्द्री पाल कभी, एवरेथट - षशखर चढ़ जाती है 

अपने साहस का पररचय द,े इषतहास नया गढ़ जाती है 

ककपना चावला अन्तररक्ष में, जाकर यश फैलाती ह ै

तो वही सनुीता षवषलयम्स बन, अपना झंिा फहराती ह ै

क्या कभी उऋण हो पाएगा, मानव अपनी महतारी से।। 

हो सकता षकसका उज्ज्वल यश, वसधुा में ऐसी नारी से।।”5  

 

इन पंषियों के माध्यम से कषव ने इषतहास की एक छोटी झलक हमारे समक्ष बछेन्द्री पाल, ककपना चावला, 

सनुीता षवषलयम्स जैसी नाररयों के षचत्रण के रूप में प्रथततु कर नारी चेतना को जागतृ करने का महत्त्वपूणथ कायथ 

षकया ह|ै 

अपनत्व की भावना:            

      आज के वतथमान पररप्रेक्ष्य में आधषुनकीकरण, भूमंिलीकरण, बाजारवाद और पूंजीवाद आषद मौजदू 

पररषथर्षतयों के कारण पणूथत: शनू्य हृदय मनषु्य पािाण की भांषत हो गया ह ैऔर केवल थवार्ी तत्त्व की पषूतथ हते ु

वाथतषवक मूकय, अपनत्व, मानवता, मयाथदा, नैषतकता और संप्रभतुा जैसे आदशथवादी तत्त्वों को नि करने पर 

आमादा हो गया ह।ै यहीं कारण ह ैषक कषव न ेएक बार पनुः आम जनता को अपनत्व का सन्दशे दकेर जाग्रत करन े

का प्रयास षकया ह|ै उदाहरणार्थ –  
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“तेरी - मेरी करन ेसे क्या  

अपना सब कुछ प्यारा हमको  

षकसकी भी िफली हो, लेषकन  

प्यारा राग हराम हमको ||”6  

 

इन पंषियों के माध्यम के कषव ने अपनत्व का एक सकू्ष्म रूप हमारे समक्ष प्रथततु करते ह ैषक षकस प्रकार 

आज प्रत्येक व्यषि को सबसे ज्यादा अपने ही बारे में सोचता ह|ै षफर कहीं जाकर वह दसूरों के बारे में सोचता ह|ै  

 कममबोध:           

आधषुनकीकरण ने जैस े- जैसे मानव जीवन में नई शुरुआत की वैस-ेवैसे यह मानव जीवन और अषधक 

सखुमयी और सषुवधाजनक बन गया ह|ै आज प्रत्येक व्यषि षनषिंत भाव से पररपणूथ हो कमथ का मागथ भलूकर 

आलथयता का हार् र्ाम षलया ह।ै तो वहीं दसूरी ओर कुछ व्यषि अपनी छोटी-सी हार पर इस प्रकार टूट गए हैं 

षक आगे बढ़ने से कतरा रह ेहैं। कषव  अपनी कषवताओ ंके माध्यम से मनषु्यों को सचेत कर कमथ मागथ की ओर 

प्रवतृ कर रहा ह ै-  

“बढ़ते पग रुकते नहीं, 

मंषजल र्क जाती ह।ै 

साहस के आगे आ 

थवयं झकु जाती ह।ै 

चलत ेहुए पैरों को चमूती हैं मंषजलें। 

ऐसे पद षचह्नों को ढूाँढ़ती हैं मंषजले।।”7  

 

इन पंषियों के माध्यम से कषव ने न केवल साहस का पररचय षदया ह,ै अषपत ुकमथ का वाथतषवक महत्त्व 

भी उजागर षकया ह ैषक यषद एक बार व्यषि िान ले तो कोई भी कायथ असंभव नहीं ह|ै 

       सिंतोिरूपी सुख:          

षजंदगी के प्रषत सहजता को अषभव्यि करते हुए कषव योगीन्द्र जी ने ‘खोकर पाने में ही सुख ह”ै कषवता 

के माध्यम से मंषजल-दर-मंषजल बढ़ाते जान ेका अटल षवश्वास को जागतृ षकया ह|ै 

“पर इस फटी हुई झोली में, 

इतना कैसे आ पायेगा| 

सीपी-सी नन्हीं पलकों में, 

सागर रूप समा पायेगा||”8 
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कषव ने इन पंषियों के माध्यम से संतोि रूपी सखु की भावना को पािकों के समक्ष जागतृ करने का 

प्रयत्न षकया ह|ै कषव कहना चाहते ह ै षक अत्यषधक जमा करन े में संतोि का सखु प्राप्त नहीं होता ह,ै बषकक 

आवकयकतानसुार संग्रह में उषचत सखु होता ह|ै 

मनष्ट्किम:  

"फूलों से घायल भौरों की बातें " काव्य संग्रह 1960 के पवूाथद्धथ में षलखी गई कषवताओ ंका संग्रह ह,ै जो आधषुनक 

कषवयों के षवचारों को नए छंद बद्ध तरीके से प्रथततु करन ेकी अदु्भत ककपना का साकार रूप ह।ै इस काव्य संग्रह 

में वतथमान समय की अवधारणाओ ंऔर वाथतषवकताओ ंको कषव ने अपनी छोटी - छोटी कषवताओ ंमें बड़ी ही 

माषमथकता से उकेरा है। सार् ही कई पंषियों में नई उपमाओ ंको भी शाषमल षकया ह।ै इस काव्य संग्रह में वतथमान 

षथर्षत के सभी पक्षों को शाषमल षकए जान ेसे कषव का जनमानस पर अपने षवचारों की गहरी छाप षदखाई दतेी हैं। 

षजस तरीके से साषहत्य का मुख्य उद्दकेय समाज के यर्ार्थ को प्रथततु करना होता ह,ै उसी तरीके से काव्य का मखु्य 

लक्ष्य व्यषि के अंतःकरण को प्रथततु करना होता ह|ै इस काव्य संग्रह में इसी प्रकार से कषव ने अपनी भावनाओ ं

के माध्यम से न केवल अपनी मन:षथर्षत को अषपतु पािकगण के सभी व्यषियों की मन:षथर्षत को एक नई सतू्र 

से बांधन ेका प्रयास षकया ह।ै कोई भी कषवता कषव की अषभव्यषि होती हैं, परन्त ुयषद उस ेकेवल मनोरंजन के 

षलए षलखा जाए, तो वह मात्र एक व्यर्थ वथत ुबनकर रह जाए| अतः कषव ने अपनी छोटी कषवताओ ंमें भी इस 

तथ्य को थवीकार करत ेहुए उन कषवताओ ंमें भी माषमथकता और नैषतकता को प्रथततु षकया ह।ैसंके्षप में कहा जाए 

तो यह काव्य संग्रह "फूलों से घायल भौरों की बातें" की प्रत्येक कषवता में जीवन के यर्ार्थ के सार्-सार् 

आशावादी ककपना को प्रथतुत कर इस मानव जाषत को आगे बढ़ने की प्रेरणा दनेे वाली काव्य रचना वतथमान 

जीवन को प्रभाषवत करने हते ुएक नई षदशा हैं। कषव योगेन्द्र की प्रेरणा ह,ै जो आधषुनक यगु में नई उपमाओ ंको, 

षवचारों को और  प्रेरणाओ ंको प्रथततु करती ह।ै 
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सामामजक नवोन्मेि आमण समुदाय मवकास : मराठी सामहत्याच्या दृमिकोनातून अभ्यास 

कु. स्नेहा अडसूळ 

बी. ए. मितीय विम, मराठी मवभाग 

श्रीमती मामणबेन एम. पी. शाह कला व वामणज्य ममहला महामवद्यालय, मुिंबई  

________________________________________________________________________  

Abstract (सारािंश) : 

सामाजिक नवोन्मेष (Social Innovation) ही संकल्पना आधजुनक समािातील गुंतागुंतीच्या समसयांचे 

जनराकरण करण्यासाठी अत्यंत प्रभावी मानली िाते. पारंपररक पद्धती अपऱु्या ठरत असताना नवीन कल्पना, 

धोरणे आजण सामजूहक उपक्रम यांच्या साहाय्याने समािात सकारात्मक पररवततन घडवून आणण्याची प्रजक्रया 

म्हणिे सामाजिक नवोन्मेष होय. दसुरीकडे, समदुाय जवकास (Community Development) ही 

लोकसहभागावर आधाररत प्रजक्रया असनू, ती समािातील दरु्तल घटकांच्या सक्षमीकरणावर भर दतेे. 

मराठी साजहत्य ह े सामाजिक वासतवाशी घट्ट िोडलेले असल्याने सामाजिक नवोन्मेष आजण समदुाय 

जवकास या संकल्पनांचे प्रभावी प्रजतजरं्र् त्यामध्ये जदसनू येते. दजलत साजहत्य, स्त्रीवादी साजहत्य आजण ग्रामीण 

साजहत्य या प्रवाहांमधनू सामाजिक पररवततनाच्या जवजवध अंगांचा अभ्यास करता येतो. प्रसततु संशोधन जनरं्धात 

मराठी साजहत्याच्या जवजवध अंगांचा अभ्यास करून सामाजिक नवोन्मेष आजण समदुाय जवकास यांचे परसपरसंरं्ध 

उलगडण्याचा प्रयत्न केला आह.े 

या अभ्यासातनू असे सपष्ट होते की मराठी साजहत्य हे केवळ कलात्मक अजभव्यक्तीचे माध्यम नसनू 

सामाजिक पररवततनाचे एक प्रभावी साधन आह.े जडजिटल यगुात साजहत्याचे सवरूप र्दलत असनू त्याद्वारे समदुाय 

जवकासाला नवीन जदशा जमळत आह.े 

________________________________________________________________________  

१. प्रस्तावनााः समकालीन जागमतक आव्हाने आमण सामहत्याची अपररहायमता 

एकषवसाव्या शतकातील मानवी समाज हा अभतूपवूथ आषण गुंतागुंतीच्या बदलांच्या षथर्त्यंतरातनू जात आह.े 

जागषतकीकरणाच्या रेट्यात आषर्थक षविमता, सामाषजक अन्याय, बेरोजगारी आषण पयाथवरणीय संकटे 

यांसारख्या समथयांनी समाजाचे थवरूप अषधक षक्लि केले आह.े अशा पररषथर्तीत केवळ पारंपररक सरकारी 

धोरणे षकंवा तांषत्रक उपाययोजना प्रभावी िरत नाहीत. येर्ेच 'सामाषजक नवोन्मेि' (Social Innovation) ही 

संककपना महत्त्वाची िरते, जी समाजातील दबुथल घटकांच्या सक्षमीकरणावर आषण लोकसहभागावर भर दतेे. 
मरािी साषहत्य ह ेकेवळ शब्दांचे खेळ नसनू ते सामाषजक वाथतवाचे षजवंत दथतऐवजीकरण आह.े मध्ययगुीन संत 

साषहत्यापासनू ते आधषुनक दषलत, स्त्रीवादी आषण ग्रामीण साषहत्यापयंत, प्रत्येक कालखंिातील लेखनाने 
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समाजाला आरसा दाखवण्याचे आषण पररवतथनासािी प्रेररत करण्याचे कायथ केले आहे. प्रथततु शोधषनबंधात 

सामाषजक नवोन्मेि आषण समदुाय षवकास (Community Development) या संककपनांचा मरािी 

साषहत्यातील प्रषतषबंब आषण त्यांच्यातील परथपरसंबंधांचा सखोल आषण षचषकत्सक अभ्यास करण्याचा प्रयत्न 

केला आह.े 

२. सामामजक नवोन्मेिाः सिंकल्पना, स्वरूप आमण वाङमयीन गरज 

सामाषजक नवोन्मेि म्हणजे केवळ नवीन उपिम राबषवणे नव्हे, तर समाजातील जनुाट समथयांचे षनराकरण 

करण्यासािी प्रभावी आषण षटकाऊ उपाययोजना शोधणे होय. या प्रषियेत तांषत्रक नवककपनांपेक्षा सामाषजक 

संबंध, मकूये आषण संरचना यांमध्ये सकारात्मक बदल घिवून आणण्यावर अषधक भर षदला जातो. 

२.१ नवोन्मेिाची अंगभतू वैषशि्ये आषण सामाषजकताः साषहत्याच्या अंगाने षवचार करताना सामाषजक नवोन्मेि 

हा 'लोककें षद्रत' असणे आवकयक असते. समावेशकता आषण सहकायाथची भावना हे या प्रषियेचे मलूाधार 

आहते. आजच्या समाजात वाढणारी षविमता आषण अन्याय यावर मात करण्यासािी नवोन्मेिी दृषिकोन 

आवकयक आह.े साषहत्यातील 'बंि' षकंवा 'षवद्रोह' हा दखेील एक प्रकारचा सामाषजक नवोन्मेिच असतो, कारण 

तो प्रथर्ाषपत अषनि रूढींना छेद दऊेन नवीन मानवी मूकयांची मांिणी करतो. थवयंसेवी संथर्ा, सामाषजक 

उद्योजकता आषण षिषजटल प्लॅटफॉम्सथ ह ेया नवोन्मेिाचे आधषुनक अषवष्कार आहते. 

३. समुदाय मवकासाः लोकसहभाग आमण सक्षमीकरणाचे तत्त्वज्ञान 

समदुाय षवकास ही एक सहभागी प्रषिया असनू ती थर्ाषनक लोकांच्या गरजा ओळखनू त्यांच्या सवांगीण 

प्रगतीसािी योजना आखण्यावर भर दतेे. या प्रषियेत लोकांचा सषिय सहभाग हा सवाथत महत्त्वाचा घटक असतो. 

३.१ समदुाय षवकासाची मूलतत्त्वे आषण प्रषियाः षवकासाची ही प्रषिया चार मुख्य थतंभांवर उभी असतेः 

सहभाग, सक्षमीकरण, थवावलंबन आषण समता, यामध्ये प्रर्म समथयांची ओळख पटवनू मग षनयोजन, 

अंमलबजावणी आषण शेवटी त्याचे मकूयमापन केले जाते. मरािी साषहत्यातील अनेक कर्ा आषण कादबंऱ्या या 

प्रषियेचे वाथतव षचत्रण करतात, षजर्े एखादा नायक षकंवा समहू गावाची षकंवा समदुायाची पररषथर्ती 

बदलण्यासािी एकत्र येतो. हा बदल केवळ आषर्थक नसनू तो मानषसक आषण सामाषजक देखील असतो. 

४. मराठी सामहत्याचा सामामजक सिंदभमाः ऐमतहामसक मागोवा 

मरािी साषहत्याचा इषतहास हा मलूतः सामाषजक पररवतथनाशी आषण प्रबोधनाशी घट्ट जोिलेला आह.े 

४.१ संत साषहत्यातील समता आषण बंधतुाः मध्ययगुीन काळातील संत साषहत्याने समता, बंधतुा आषण 

मानवतेचा महान संदेश षदला. समाजातील जातीभेद आषण कमथकांिांच्या षवरुद्ध आवाज उिवनू संतांनी 

'माणसुकी' हाच श्रेष्ठ धमथ असकयाचे प्रषतपाषदत केले. हा त्या काळातील एक अत्यंत प्रभावी सामाषजक नवोन्मेि 

होता, ज्याने षवखरुलेकया समाजाला एका सतू्रात गुंफले. 
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४.२ सधुारक काळ आषण वैचाररक िांतीः एकोषणसाव्या आषण षवसाव्या शतकातील सामाषजक सधुारकांनी 

साषहत्याचा वापर षशक्षणाचा प्रसार, खीथवातंत्र्य आषण जातीभेद षनमूथलनासािी केला. या काळातील साषहत्याने 

अंधश्रद्धा आषण रूढीवादी षवचारांवर प्रहार करून आधषुनक समाजाची पायाभरणी केली. 

५. दमलत सामहत्याः मवद्रोहातून सामामजक नवोन्मेिाचा आमवष्ट्कार 

दषलत साषहत्य ह े आधषुनक मरािी साषहत्यातील सामाषजक नवोन्मेिाचे सवाथत प्रबळ उदाहरण मानले जाते. 

यामध्ये केवळ दःुखाचे प्रदशथन नसनू समाजातील अन्यायाषवरुद्ध प्रखर बंि आषण आत्मसन्मानाची तीव्र भावना 

षदसनू येते. 

५.१ वाथतववाद आषण पररवतथनाची प्रेरणाः दषलत लेखकांनी आत्मकर्नांच्या माध्यमातून समाजातील भीिण 

षविमता उघिकीस आणली. बाबरुाव बागलुांसारख्या लेखकांच्या लेखनातनू व्यि झालेला वाथतववाद हा 

वाचकाला अथवथर् करतो आषण पररवतथनासािी प्रवतृ्त करतो. ह ेसाषहत्य एका वंषचत समदुायाला संघषटत होऊन 

थवतःच्या हक्कांसािी लढण्याची प्रेरणा दतेे, जो समदुाय षवकासाचा एक अत्यंत महत्त्वाचा टप्पा आह.े 

६. स्त्रीवादी सामहत्य आमण समुदाय मवकासातील ममहलािंची भूममका 

स्त्रीवादी साषहत्याने मषहलांच्या षवषशि समथया मांिून त्यांना मानषसक आषण सामाषजकदृि्या सशि करण्याचा 

प्रयत्न केला आह.े 

६.१ स्त्रीथवातंत्र्य आषण सामाषजक जाणीवः या प्रवाहातील साषहत्याने स्त्रीला केवळ उपभोग्य वथत ूषकंवा घरगतुी 

जबाबदाऱ्यांपरुते मयाथषदत न मानता, षतला एक थवतंत्र 'व्यिी' म्हणनू ओळख षमळवनू षदली. जेव्हा षत्रयांमध्ये 

आपकया हक्कांची जाणीव षनमाथण झाली, तेव्हा त्याचा र्ेट पररणाम समदुाय षवकासावर झाला. षशषक्षत आषण 

जागरूक मषहलांनी बचत गट आषण षशक्षण के्षत्रातील उपिमांच्या माध्यमातनू समाजाच्या षवकासाला मोिी गती 

षदली आह.े 

७. ग्रामीण सामहत्य आमण मवकास प्रमियेतील वास्तव 

ग्रामीण साषहत्यामध्ये खेि्यातील जीवनाचे, तेर्ील संघिाथचे आषण षवकासाच्या प्रषियेचे अत्यंत सकू्ष्म षचत्रण 

आढळते. 

७.१ शेती, दाररद््रय आषण सामाषजक रचनाः शेतीतील समथया, वाढते दाररद््रय, षशक्षणाचा अभाव आषण ग्रामीण 

भागातील गुंतागुंतीची सामाषजक रचना ह े या साषहत्याचे प्रमखु षविय राषहले आहते. या साषहत्यामुळे 

धोरणकत्यांचे आषण समाजाचे लक्ष गावांच्या प्रलंषबत समथयांकिे वेधले गेले, ज्यामुळे ग्रामीण षवकासासािी 

आवकयक असलेकया बदलांना चालना षमळाली. 

८. मडमजटल युगातील सामहत्य आमण समुदाय मवकास 

आजच्या माषहती-तंत्रज्ञानाच्या यगुात साषहत्याचे थवरूप आषण प्रसार दोन्ही बदलले आहते. 
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८.१ नवीन माध्यमे आषण व्यापक प्रसारः ब्लॉग्स, सोशल मीषिया आषण ई-पथुतकांमळेु साषहत्याचा प्रसार 

अषतशय वेगाने होत आह.े या षिषजटल माध्यमांमळेु समाजातील शेवटच्या घटकापयंत नवीन षवचार पोहोचत 

आहते. षिषजटल साक्षरतेमुळे ग्रामीण भागातही षशक्षणाचा प्रसार होत असनू, ह ेसामाषजक नवोन्मेिाचे एक उत्तम 

उदाहरण आह.े 

९. मनष्ट्किमाः सामामजक पररवतमनाचे अमवभाज्य साधन 

सामाषजक नवोन्मेि आषण समदुाय षवकास या संककपना केवळ ताषत्वक नसनू त्या आधषुनक समाजाच्या 

अषथतत्वासािी अषनवायथ आहेत, मरािी साषहत्याने या संककपनांना केवळ शब्दांषकत केले नाही, तर समाजाला 

कृतीप्रवण करण्याचे कायथ केले आह.े साषहत्य हे समाजाचा आरसा आह,े जे समथया दाखवते आषण त्यावर उपाय 

शोधण्याची प्रेरणा दखेील देते. भषवष्यातही साषहत्य ह े सामाषजक पररवतथनाचे आषण शाश्वत षवकासाचे एक 

शषिमान माध्यम म्हणनू कायथरत राहील. 
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ममहला-नेततृ्वाखालील मवकास आमण उद्योजकता 

कु. मनाली मणचेकर 

तृतीय विम, मराठी मवभाग 

श्रीमती मामणबेन एम. पी. शाह कला व वामणज्य ममहला महामवद्यालय, मुिंबई  

________________________________________________________________________  
 

Abstract (सारािंश): 

२१ व्या शतकातील िागजतकीकरण, तंत्रज्ञानाचा वेगवान जवकास आजण र्दलती सामाजिक-आजथतक 

रचना यांच्या पार्श्तभमूीवर मजहलांचे सक्षमीकरण ह ेकेवळ सामाजिक न्यायाचे साधन राजहलेले नाही, तर ते शार्श्त 

जवकासाचे कें द्रजरं्द ू र्नले आह.े "मजहला नेततृ्वाखालील जवकास" ही संकल्पना मजहलांना जवकासाच्या 

प्रजक्रयेतील सजक्रय नेततृ्व करणारे घटक मानते. यामध्ये मजहलांना केवळ लाभाथी न मानता धोरणजनजमतती, 

अंमलर्िावणी आजण मूल्यांकन या सवत सतरांवर त्यांचा सहभाग सजुनजित केला िातो. मजहला उद्योिकता ही या 

प्रजक्रयेचा महत्त्वाचा भाग आह.े सकू्ष्म उद्योग, सवयं-साहाय्य गट, जडजिटल व्यवसाय आजण सामाजिक उद्योिकता 

यांद्वारे मजहलांनी आजथतक सवावलंचन प्राप्त केले आह.े या प्रजक्रयेमुळ ेत्यांच्या आत्मजवर्श्ासात वाढ झाली असनू 

सामाजिक सथान उंचावले आह.े 

मराठी साजहत्याच्या संदभातत पाहता, स्रीवादी साजहत्य, दजलत स्री साजहत्य, आत्मकथनपर लेखन आजण 

ग्रामीण साजहत्य यामधनू मजहलांच्या िीवनातील संघषत, सवातंत्र्याची िाणीव, आजथतक सवावलंर्नाची धडपड 

आजण नेततृ्वक्षमतेचा जवकास यांचे प्रभावी जचत्रण आढळते. उदाहरणाथत, आत्मकथनपर साजहत्यामध्ये मजहलांनी 

आपल्या अनुभवांच्या आधारे सामाजिक रं्धनांना आव्हान जदले आह.े या संशोधन जनरं्धात मजहला 

नेततृ्वाखालील जवकास आजण मजहला उद्योिकता या संकल्पनांचा सैद्धांजतक, साजहजत्यक आजण व्यावहाररक 

दृजष्टकोनातनू सखोल अभ्यास केला आह.े तसेच सरकारी योिना, सवयंसेवी संसथा आजण जडजिटल माध्यमांच्या 

माध्यमातनू मजहलांच्या सक्षमीकरणाला चालना कशी जमळते, याचे जवशे्लषण केले आह.े या अभ्यासातनू असे 

सपष्ट होते की मजहला-नेततृ्वाखालील जवकास हा समावेशक, न्याय्य आजण शार्श्त समािजनजमततीसाठी 

अत्यावश्यक आह,े मराठी साजहत्य ह े या पररवततन प्रजक्रयेचे प्रभावी माध्यम असनू ते समािाला प्रेरणा देणारे 

साधन आह.े 

________________________________________________________________________  

 प्रस्तावनााः पररवतमनाची नूतन मक्षतीजे 

एकषवसाव्या शतकातील जागषतकीकरण, तंत्रज्ञानाचा वेगवान षवकास आषण बदलती सामाषजक-आषर्थक रचना 

यांच्या पाश्वथभमूीवर मषहलांचे सक्षमीकरण ह े केवळ सामाषजक न्यायाचे साधन राषहलेले नाही, तर ते शाश्वत 

षवकासाचे कें द्रषबंद ू बनले आह.े भारतीय समाजात मषहलांची भषूमका ऐषतहाषसक काळापासनू व्यापक आषण 

बहुआयामी राषहली असली तरी, पारंपररक षपतसृत्ताक व्यवथर्ा आषण रूढीवादी षवचारसरणीमुळे 
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त्यांच्याकतृथत्वावर अनेक मयाथदा आकया होत्या. इषतहासात मषहलांना षशक्षण आषण आषर्थक संधींपासनू वंषचत 

िेवकयामुळे त्यांच्या व्यषिमत्त्व षवकासाला खीळ बसली होती. 

मात्र, सामाषजक सधुारक चळवळी आषण शैक्षषणक प्रसारामळेु षस्त्रयांच्या षथर्तीत षथर्त्यंतर घिून आले. आज 

"मषहला-नेततृ्वाखालील षवकास" ही संककपना मषहलांना षवकासाच्या प्रषियेतील केवळ 'लाभार्ी' न मानता, 

त्यांना सषिय 'नेततृ्व' करणारे घटक मानते. यामध्ये धोरणषनषमथतीपासनू ते अंमलबजावणीपयंत सवथ थतरांवर 

मषहलांचा सहभाग सषुनषित करणे हा या संककपनेचा गाभा आह.े प्रथततु शोधषनबंधात मषहला उद्योजकता आषण 

नेततृ्व षवकास यांचा सैद्धांषतक, साषहषत्यक आषण व्यावहाररक दृषिकोनातनू सखोल मागोवा घेण्यात आला आह.े 

२. ममहला-नेतृत्वाखालील मवकासाः एक सैद्ािंमतक मवशे्लिण 

मषहला-नेततृ्वाखालील षवकास ही संककपना षवकासाच्या पारंपररक 'Top-down' मॉिेलला छेद दतेे. या 

प्रषियेत षखयांना षनणथय प्रषियेच्या कें द्रथर्ानी आणले जाते. 

२.१ स्त्रीवादी आमण सक्षमीकरण मसद्ािंत (Theoretical Underpinnings): 

स्त्रीवादी षसद्धांत (Feminist Theory): हा षसद्धांत केवळ षलंगभावावर आधाररत समानतेचा आग्रह धरत नाही, 

तर मषहलांना सामाषजक, आषर्थक आषण राजकीय हक्क षमळवनू दणे्यासािी सते्तच्या संरचनेचे षवशे्लिण करतो. 

सक्षमीकरण षसद्धांत (Empowerment Theory): सक्षमीकरण म्हणजे केवळ सवलती दणेे नव्हे, तर व्यिीला 

थवतःचे षनणथय घेण्याची थवायत्तता आषण क्षमता प्रदान करणे होय, जेव्हा मषहला सक्षम होतात, तेव्हा त्यांचा 

आत्मषवश्वास वाढतो आषण त्या समाजात केवळ अनयुायी न राहता नेततृ्व करू लागतात. 

२.२ मषहला नेततृ्वाचे पररणामः जेव्हा मषहला नेततृ्वात येतात, तेव्हा षनणथय प्रषियेत षवषवधता येते आषण 

सामाषजक न्याय सषुनषित होण्यास मदत होते. या प्रषियेमळेु समदुायाच्या षवकासाला गती षमळून तळागाळातील 

समथयांवर नवोन्मेिी उपाय शोधले जातात. 

३. ममहला उद्योजकतााः  

आषर्थक थवावलंबन आषण सामाषजक पररवतथन मषहला उद्योजकता ही केवळ नफा षमळवण्याची प्रषिया नसनू ती 

एक सामाषजक िांती आह.े सूक्ष्म उद्योग, थवयं-साहाय्य गट आषण षिषजटल प्लॅटफॉम्सथच्या माध्यमातनू मषहलांनी 

थवतःचे आषर्थक अषथतत्व षनमाथण केले आह.े 

३.१ उद्योजकतेचे मवमवध पैलूाः 

पारंपररक आषण लघ ु उद्योगः ग्रामीण भागात हथतकला, षशवणकाम आषण अन्नप्रषिया यांसारख्या उद्योगांनी 

मषहलांना थर्ाषनक पातळीवर रोजगार उपलब्ध करून षदला आह.े सेवा क्षेत्र आषण षिषजटल उद्योजकताः 

षशक्षण, आरोग्य आषण सौंदयथ प्रसाधने या के्षत्रांषशवाय आजची स्त्री सोशल मीषिया आषण ई-कॉमसथच्या 
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माध्यमातनू 'षिषजटल उद्योजक' म्हणनू समोर येत आह.े ऑनलाइन व्यवसायामुळे घरबसकया जागषतक बाजारपेि 

गािणे षतला शक्य झाले आह.े 

३.२ सामाषजक पररणामः उद्योजकतेमुळे मषहलांच्या आत्मसन्मानात वाढ झाली असनू कुटंुबाची आषर्थक षथर्ती 

सधुारण्यास मदत झाली आह.े समाजात एक नवा 'रोल मॉिेल' वगथ तयार होत असनू षस्त्रयांचे सामाषजक थर्ान 

उंचावत आह.े 

४. मराठी सामहत्यातील मस्त्रयािंचे मचत्रण आमण आत्मभान 

मरािी साषहत्याने षस्त्रयांच्या बदलत्या जाषणवांचे अत्यंत प्रभावी षचत्रण केले आह.े साषहत्यातील ह े प्रषतषबंब 

समाजमनाच्या पररवतथनाचा परुावा आह.े 

४.१ संत साषहत्यातील श्रमाचे मकूयः संत जनाबाईच्या अभंगांचा षवचार केकयास असे षदसते की, त्यांनी घरकाम 

आषण श्रमाला भिीशी जोिले. "दषळता कांषिता तुज गाईन अनंता" या ओळींमधनू स्त्रीच्या दनैंषदन किाला एक 

आध्याषत्मक आषण नैषतक प्रषतष्ठा प्राप्त करून षदली, जे स्रीच्या आत्मषवश्वासाचे प्रारंषभक लक्षण होते. 

४.२ सधुारक काळ आषण शैक्षषणक जागतृीः महात्मा फुले आषण साषवत्रीबाई फुले यांच्या कायाथमळेु साषहत्यात 

षशक्षणाचे महत्त्व अधोरेषखत झाले. या काळातील साषहत्याने मषहलांच्या गलुामषगरीच्या श्रृंखला तोिण्यासािी 

ज्ञानाचा आधार घेण्याचे आवाहन केले. 

४.३ दषलत स्त्री साषहत्य आषण 'दहुरेी शोिण': दषलत स्त्री साषहत्यात जात आषण षलंग अशा दोन थतरांवर होणाऱ्या 

शोिणाचे वाथतववादी षचत्रण आढळते. या साषहत्यातील षवद्रोह हा केवळ व्यवथर्ेषवरुद्ध नसनू तो थवावलंबन 

आषण न्यायाच्या मागणीसािी आह.े आत्मकर्नांच्या माध्यमातनू दषलत लेषखकांनी आपकया जीवनातील 

संघिाथचा पट मांिून प्रथर्ाषपत साषहत्याला आव्हान षदले आह.े 

५. स्त्रीवादी सामहत्य आमण आत्मकथनाः नेतृत्वाचा शोध 

स्त्रीवादी साषहत्याने षपतसृत्ताक व्यवथर्ेवर टोकदार टीका केली आह.े मषहलांच्या थवातंत्र्याची ओळखीची 

जाणीव आधषुनक कर्ा आषण कादबंऱ्यांमधनू व्यि होते. 

५.१ आत्मकर्नपर साषहत्याचे महत्त्वः आत्मकर्नांमध्ये मषहलांनी केवळ आपले दःुख मांिले नाही, तर 

सामाषजक बंधनांना झगुारून त्यांनी आपले नेततृ्व आषण आषर्थक थवावलंबन कसे साध्य केले, याच े षजवंत 

षचत्रण केले आह.े ह ेसाषहत्य समाजाला प्रेरणा दणेारे एक साधन बनले आह.े 

६. उद्योजकतेतील आव्हाने आमण भमवष्ट्यातील सिंधी 

प्रगती होत असतानाही मषहला उद्योजकांसमोर अनेक आव्हाने उभी आहते: 

भांिवल आषण कजथ: बाँकांकिून कजथ षमळवताना येणाऱ्या अिचणी आषण भांिवलाची कमतरता ही प्रमखु 

समथया आह.े 
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सामाषजक मानषसकताः आजही कुटंुबाचा पाषिंबा षमळवणे आषण सामाषजक रूढींशी लढणे मषहलांसािी किीण 

जाते. 

षिषजटल दरीः ग्रामीण भागातील मषहलांमध्ये षिषजटल साक्षरतेचा अभाव असकयाने त्या संधींपासनू बंषचत 

राहतात. 

उपाययोजनाः यावर मात करण्यासािी थटैंि-अप इषंिया' आषण 'मदु्रा' यांसारख्या सरकारी योजना, थवयं-साहाय्य 

गटांचे सक्षमीकरण आषण कौशकय षवकास प्रषशक्षणाची आवकयकता आह.े 

७. मनष्ट्किमाः शाश्वत मवकासाची गुरुमकल्ली 

मषहला-नेततृ्वाखालील षवकास हा केवळ एक सामाषजक संककपना नसनू तो समावेशक आषण न्याव्य 

समाजाच्या षनषमथतीसािी अत्यावकयक आह.े मषहलांना केवळ लाभार्ी न मानता त्यांना प्रषियेचे नेततृ्व 

सोपवकयास षवकास अषधक शाश्वत होतो. मरािी साषहत्याने षस्त्रयांच्या संघिाथपासनू ते त्यांच्या यशापयंतचा जो 

प्रवास षटपला आह,े तो सामाषजक पररवतथनाचे प्रभावी साधन िरला आह.े षिषजटल यगु आषण वाढती 

उद्योजकता यांमळेु मषहलांच्या कतृथत्वाला नवी षदशा षमळाली असनू, ही प्रषिया भषवष्यात समदृ्ध भारताची 

पायाभरणी करेल. 

सिंदभम सूची :  

• दशेपांिे पी. सी (२००५), पॉषलषटकल एम्पॉवरमेंट ऑफ वुमन, कनाथटक जनथल ऑफ पॉषलषटक्स. 

• Government of India. (2018). Women Entrepreneurship Policy. 

________________________________________________________________________  


