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Course Objectives:

1. To equip students with basic knowledge and importance of effective communication

in business and to improve written language in communication.

2. To develop practical English language skills for better communication.

3. Tofocus on grammar topics that would impact writing and speaking skills

Learner Outcomes:

1. Apply business communication strategies and principles to prepare effective
communication for business situations.

2. Writing grammatically correct sentences to communicate through business letters.

3. Understanding of spoken English used in daily life and develop ability to converse in
English about routine matter.
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Evaluation Scheme:
A. Internal Examination: 25 Marks
The internal testing should be continual and spread over the semester

1. Students’ acquisition of grammar should be evaluated for 10 marks.
2. Speaking and listening skill should be evaluated for 15 marks.

B. External Examination: 75 Marks
The pattern of the written exam would be as follows:

1. Unseen comprehension Passage. (Marks 15)
Questions on the theory of communication. (Short notes: three out of
five) (Marks: 15)

3. Practical Letter writing. (Two out of three) (Marks: 15)

. Grammar based questions. Do as directed. (Marks 20)

. Theory of letter writing (Marks: 10)
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