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Old Syllabus (NEW TRENDS IN ADVERTISING)
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Objectives:

e To acquaint he students about the New Trends in
Advertising.

Outcomes:

Objectives:




Old Syllabus ( New Trends in

Advertising)

Proposed Syllabus (New Trends in Advertising)
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e Types of marketin
Business g
requiring CRM

e Need for
Winning over
Customers

e Need for
sustaining
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MASS MEDIA: New To learn
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Information, of green
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Departmental of
Stores internet

e Factors leading
to Mall Culture

e Types of Mall
Advertisements

e Impact of Mall
Advertisements
on consumers

Evaluation Scheme:

A. Internal Exams: Total Marks: 25
e Two written internal exams of 25 marks each covering all modules will be conducted
e Project/Assignment/Viva Voce will be marked out of 25 marks.

The final internal marks would be an average of these 3 methods of evaluation

B. External Exams: Total Marks: 75
The pattern of the written exam would be as follows:
e Attempt any 5 out of 8 questions
e Each question carries 15 marks
e Q1 to Q7 will be long answers
e Q8 will be Short Notes (Any 2 out of 3)
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