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Objectives:

e To help students understand what a prospective
Entrepreneur must know.

e To identify challenges & prospects faced by women
entrepreneurs.

e To impart knowledge about various theories of
Entrepreneurship.

Outcomes:

Objectives:

|
|
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Evaluation Scheme:
A. Internal Examination: Total Marks: 25
The internal testing should be continual and spread over the semester
The pattern of the internal exam would be as follows:
e Two Class Test (Written) exam of 25 marks each, covering all modules will be conducted
e C(Class Assignments of 25 marks

Average of best two will be the final internal marks of these three evaluation methods.

B. External Examination: Total Marks: 75
The pattern of the written exam would be as follows:
e Attempt any 5 out of 8 questions
e Each question carries 15 marks
e Q1 to Q7 will be long answers

e Q8 will be Short Notes (Any 2 out of 3)
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