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EOURSE TITLE :
ITLE - EVENT MANAGEMENT

- SEMESTER |:

PERSONALITY DEVELOPMENT

50

Objectives:

Credits

Marks:

: 2

50

1. To cre
a -
te an awareness of what is personality and how it can

be developed.

€ - ”
) O create an understanding of how socio-cultural conditioning

places an important role in the development of personality.

3. '
To encourage self-expression and group interaction.

To create a sense of confidence within the student to face lift

situations positively.

8 To stimulate creative and independent thinking.

Contents:-

BLOCK 1 Understanding Personalities
UNIT 1 Personality traits ’
Types of personalities
Emotional intelligence
UNIT 2 Social/Cultural/Gender Conditioning and

‘ Personality

BLOCK 2 Improving Self Image _
UNIT 1 Reasons for Poor Self-Image Behaviour

Positive thinking
UNIT 2 Gaining Self-Esteem

BLOCK 3 | Importance of Focus

BLOLR J

UNIT 1 Stress Management
Decision Making

Life Management‘Skillé
Stress Management
Time Management

BLOCK 4
UNIT 1
UNIT 2

periods

4

’
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UNIT 2
UNIT 3
UNIT 4

UNIT 5

BLOCk ¢
UNIT1

UNIT 2

BLOCK 7
UNIT 1
UNIT 2
UNIT 3
L@

BLOCK 8

N Intervie
A ; W
D|SCUSSIOns

er
™ work Development

Persona| Grooming
- Dress Codes
Social Etiquette

Effective Communication Skills

Effective Speaking
Body Language
Presentation Skills
Essay Writing

Client Presentation Skills

Evaluation

SEMESTER I:

M

N

N

FUNDAMENTALS OF MANAGEMENT AND MARKETING

50

Credits:

Marks:

OBJECTIVES: to enable the students to understand the fundamentals

'of management and marketing ,

Contents:-

BLOCK 1
"UNIT 1
UNIT 2

BLOCK 2
UNIT 1

BLOCK 3

Introduction to Management
Principles of Management
Functions of Management

Forms of Organizations

Planning as a Process

. 3
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UNIT 1

Strategic Planning Process
BLOCK 4 arketing ang Introduction

BLOCK 5 Integrated mMarketing communication

BLOCK 6 Priﬁciples

and Methddology of
Research

Evaluation :-

Intemal : 50 Marks
Final - 50 Marks

LY

6

Marketing 8
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Final s
- 30 Marks
HUMAN RESOURCE DEVELOPMENT
Credits: 2
. Marks: 50
CTIVES: 1o €nable the students to understand the fundamentals of
human resource Management
BLOCK 1 Human Resources in Management and Event Management 8
BLOCK 2 Leadership and Goal Setting &
BLOCK 3 Team work Building -
BLOCK 4 Motivation and morale studies _ 5
’
Evaluation :-
Intemal - 50 Marks
Final - 50 Marks
SEMESTER /!
EVENT PLANNING AND MANAGEMENT
Credits: 2
Marks: 50

Objective: to enable students to understand planning,organising and

condﬁcting events
BLOCK 1 Events - Introduction 4

BLOCK 2 Types of Events

BLOCK 3 Concept Development 5
3LOCK 4 Event Planning Process 4

JNIT 1 Steps to planning a process
21
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INIT 2 P-

JNIT 3 S%TVO“O”
INIT 4 .
Media se|ectth
% SChedu“ng of e
v
ILOCK 5 o °
nmng vanous ty
Pes of Events 5
Evaluation :
::rjtema; - 50 Marks
Inal - 50 Marks
EVENT PLANNING.AND MANAGEMENT
Credits: 22
A Marks: 486— ) ¢C
Ubjsctive: = enable students to understand planning,organising  anc

CCo~zucling €. =nts.

Cc~=nts:
s case s . dies 60
e projec: 60
210

cents at college level.

h

e actual »orking on

Evzluation: -

Contir _ous Assessment for - 100 marks

&
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EVENT FINANCE TH
jective: t | Marics. o
: to mak Mark -
igets. € studentg aware of finance rZI;t:d to events and preparing
ntents: |
OCK 1 Budgeting Process 4
OCK 2 Elements of Budgeting ¢
-OCK 3 Cost sheet Preparation 4
-OCK 4 Pricing Factors L 4
=OCK 5  Event Pricing ’
NIT 1 Promotions

NIT 2 Shows

LOCK 6 General basics of pricing 5
LOCK 7 Taxation 5
:valuation :-

Intemal - 50 Marks

Final - 50 Marks

LAWS RELATED TO EVENTS (TH)

Credits : 2
Marks:50

LAWS RELATED TO EVENTS

Credits:2
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Jnit 1
;. Perm' .
Jnit 2 'Ssions an
Jnit 3 2: g‘ lan Coﬂt(rjavtag\ous Authorities 4
Jnit 4 Omba
! A . oay Sho s . 4
Jnit 5 Agp:!cab!“ty Of Variogs | a2 ishment Ac )
Jnit 5 p|!Cabq|ity Of Income t:bour Laws 4
Jnit 6 prb'Cab'hty of the Servico 1oy ;
Oblems ang Case Studiesax Act ;
: , - 5
SEMESTER Iv
EVENT m '
ARKETING & EVENT PROMOTION (TH) | —
(.;\’»:’ . w‘ E - ! S T VT

* S T TR S Credits : 2
Marks:50

Bb'ect' : t - '
jective: to make students learn about marketing and promoting events.

’

BLOCK 1 Marketing - an Introduction
BLOCK 2 Segmentation

BLOCK 3' Understand'ing Client Needs
BLOCK 4 Strategy Formulation -’
BLOCK 5 Organisational Structure ' 2
BLOCK 6 Event Sales - a Concept 3

BLOCK 7 The 4 step communication process 6

G UNIT 1 TLC
UNIT2 . EMAIL .
UNIT 3 Personal Visit ’
UNIT 4  Follow up

UNIT 5 Event Proposal
UNIT 6 Final Closure .
. UNIT7 ~ Promotions'
BLOCK 8 Types of Promotions | 5
BLOCK 9 Production ' 5
BLOCK 10 Creative Inputs

BLOCK 11 Manpower Selectionon
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Evaluation :-

Intemal - 50 Marks
Final - 50 Marks

Pricing

RECENT ADVANCES IN EVENT MANAGEMENT

Credits : 24
Marks :150

ijectives: to make students aware about the recent advances |
in event management '

Contents:

1. Case studies

2. Book review

3. Project presentations
4. Field work

Evaluation: - : . '

Continuous Assessment for - 150,marks

1)

..
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SEMESTER v .

EVENT PRODUCTION

Credits

Marks :50

Objectives to understand the concepts of producing events.

contents:
BLOCK 1: Elements of Events
Production :
i) Promotion
ii) Showbiz
ii) Creative Analysis
iv) Budgeting ‘
BLOCK 2  :Elements of Event
Specification '
i) Venue Selection
i) Event Flow
i) Stage Designing & Setup
iv) Seating
V) Branding
Vi) Security
vii)  Lights ’
viii)  Sound
BLOCKS3: Vendor Selection &
Management : "
Evaluation :-
Intemal - 50 Marks
Final - 50 Marks
PUBLIC RELATIONS
Objective:
Contents: ] )
BLOCK ~ 1: Public Relations and

Communication Media

16

Credits :2
Marks:50

15
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a) Event Permissions
b) Ev_ent Sponsorship
c) Client Servicing
d; Presentation Skills
& Do’s & Don't of Public Relations
fBLOCK 2: Communication Media -
a concept

g) Ty_pes of Communication media
h)  Pricing : ;

i) Utilities of communciation media

Evaluation :-

Intemal - 50 Marks
Final - 50 Marks

MESTER VI

CREATIVE THINKING
lfr.l' N . -

ESENTLY WORKING ON THE SYLLABUS

TERNSHIP/PROJECT

.'jective: To train students in the field of event
management

Contents:

placement of students in various
event management _qrgamsatlons

o ‘presntations ' of various
projects/case
studies/assignments

raluation: -
- 100 marks

Continuous Assessment for

15

Credits 2
Marks :50/each

Credits: 24
Marks: 150

180

180
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